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Introduction 


Just  as  the  doctor  or  lawyer  must  read,  observe  and  listen  to  keep 
up  with  the  developments  in  his  profession,  so  the  graphic  arts  stu- 
dent, teacher,  craftsman,  or  consumer  must  to  follow  the  changes  in 
the  graphic  arts  field  adequately.  Since  processes  and  equipment  are 
continually  changing  and  improving,  it  is  imperative  that  sources  of 
information  pertinent  both  to  every  day  questions  and  to  future 
problems  be  readily  available  to  persons  affected  by  these  changes. 

Each  month  at  the  Carnegie  Institute  of  Technology  printing 
department  we  receive  requests  for  information  from  persons  in  all 
phases  of  the  graphic  arts.  This  leads  us  to  the  conclusion  that  the  tre- 
mendous mass  of  detail  which  constitutes  graphic  arts  knowledge 
either  is  confusing  or  is  difficult  to  retain.  Therefore,  rather  than  to 
expect  retention  of  details  and  yet  to  clarify  confusing  points,  what  is 
needed  is  to  incorporate  source  locations  under  one  cover  so  that 
these  sources  may  be  readily  investigated  by  anyone  in  the  graphic 
arts.  It  is  difficult  enough  to  arouse  and  maintain  professional  interest 
without  adding  the  obstacle  of  hidden  source  materials. 

Graphic  arts  products  are  common  necessities  of  life  in  this 
twentieth  century  and  as  such  are  developed  and  discussed  in  many 
phases  of  human  endeavor.  The  ability  to  locate  information  often 
determines  which  craftsman  is  good  and  which  is  mediocre.  Further- 
more, this  ability  may  mean  success  in  competition  to  the  business 
man,  greater  utility  or  lower  costs  to  the  consumer,  promotion  to  the 
craftsman,  or  the  satisfaction  of  doing  improved  work  to  be  favor- 
ably compared  with  the  great  masters. 

Once  the  decision  to  compile  this  material  had  been  reached,  the 
major  problem  was  not  one  of  locating  sources,  but  of  where  to  stop 
in  the  listings.  The  term  graphic  arts  is  defined  as:  "Those  arts,  in- 
cluding printing,  process  engraving,  etc.,  which  pertain  to  the  ex- 
pression of  ideas  by  means  of  lines,  marks,  or  characters  impressed 
on  a  surface."  (Webster's  unabridged  dictionary.)  This  definition  is 


interpreted  to  embrace  all  forms  of  graphic  expression  from  air- 
brush painting  to  xerography.  However,  because  of  the  writer's  lack 
of  familiarity  with  certain  fields  normally  associated  with  the  fine 
arts,  for  example,  oil  painting,  all  discussions  herein  have  been  limited 
to  those  graphic  arts  which,  normally,  are  concerned  with  expression 
in  terms  of  numbers  of  copies.  These  usually  are  known  as  the  mass 
reproductive  graphic  arts  and  include  such  arts  as  relief  printing, 
lithography,  intaglio  printing,  silk  screen,  and  the  like. 

The  sources  contained  herein  are  the  ones  to  which  we  com- 
monly refer  when  questions  are  received  at  the  school.  The  limita- 
tions, of  course,  are  dictated  by  time  requirements  necessary  to 
assemble  and  check  the  listings,  and  by  space  available  in  the  book. 
Furthermore,  since  the  graphic  arts  field  is  subject  to  continuing 
technological  change,  the  writer  was  interested  primarily  in  current 
sources  and,  in  the  majority  of  cases,  has  attempted  to  cite  only  the 
most  recent  sources  available.  It  is  the  intent  of  the  publishers  to 
re-issue  this  volume  at  intervals  with  revisions  and  additions  so  that 
the  listings  will  be  kept  up-to-date.  Unquestionably,  there  are  errors 
and  omissions  in  the  compilation.  Notice  of  mistakes,  or  suggestions 
for  the  improvement  of  content,  will  be  welcomed  by  the  writer 
and  publishers. 

The  writer  wishes  to  express  appreciation  to  the  many  publish- 
ers, trade  associations,  and  librarians  who  patiently  answered  the 
numerous  questions  necessary  in  the  compiling  and  checking  of  this 
material.  The  suggestions  and  assistance  of  Miss  Anne  Coogan,  chief 
reference  librarian  at  Carnegie  Institute  of  Technology,  were  particu- 
larly valuable  in  all  sections  involving  published  materials. 

-George  J.  Mills 
March,  19  51 
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L  Bibliographic  Section 


Bibliographies 


In  seeking  information  from  books  the  key  to  locating  any  de- 
sired subject  is  comprehensive  bibliographic  indexes.  These  may  be 
found  in  virtually  all  libraries  open  to  the  public  and  in  the  larger 
school  libraries.  It  is  frequently  necessary  to  consult  a  librarian  to  be 
certain  that  interpretations  of  the  listings  and  abbreviations  are  cor- 
rectly understood. 

Publications  of  the  H.  W.  Wilson  Company,  950  University 
Avenue,  New  York  52,  N.  Y.,  are  important  to  any  research  worker. 
Of  these  the  United  States  Catalog  lists  in  four  editions  all  of  the  books 
printed  in  this  country  from  1898  to  1928.  Successor  to  that  bibliog- 
raphy is  the  Cumulative  Book  hidex  which  contains  a  listing  of  all 
books  printed  in  the  English  language  throughout  the  world  since 
January  1,  1928,  including  title,  author,  publisher,  number  of  pages, 
and  price.  A  complete  listing  of  publishers'  addresses  also  is  included 
in  the  back  of  each  of  the  larger  accumulations. 

Of  value  in  determining  whether  a  given  book  may  be  purchased 
new  is  The  Publishers'1  Trade  List  Annual,  issued  by  the  R.  R.  Bowker 
Company,  62  West  45th  Street,  New  York  19,  N.  Y.  It  is  a  collection 


of  publishers'  catalogs  bound  together,  each  containing  lists  of  books 
in  print  by  the  respective  publishers  at  the  date  of  the  catalog's  issue. 
Authors  and  titles  are  alphabetically  indexed  in  a  companion  volume 
entitled  Books  in  Print,  also  issued  annually  by  Bowker. 

Another  book  of  a  general  bibliographic  nature  is  the  Guide  to 
Reference  Books1  by  Isadore  Gilbert  Mudge.  This  volume  describes 
what  information  may  be  found  in  selected  bibliographies  and  in- 
dexes. A  revision  of  this  work  is  scheduled  for  195 1 . 

In  addition  to  the  general  bibliographies,  there  are  a  number  of 
bibliographies  restricted  to  the  field  of  graphic  arts,  some  being  classi- 
fied or  annotated  lists,  the  remainder  being  alphabetical  lists.  These 
are  recommended  for  ordinary  coverage  of  the  field.  They  are  reason- 
ably accurate  and  are  much  quicker  to  use  than  the  general  indexes. 
In  the  following  list  where  annotations  follow  the  entry,  the  purpose 
is  to  indicate  strength  of  the  bibliography  in  a  particular  area. 

Abstractions  of  Periodicals  and  Books  of  Interest  to  Lithographers. 
Cincinnati:  The  University  of  Cincinnati,  Department  of  Litho- 
graphic Research. 

An  Annotated  Check  List  of  Some  Typographic  Sources.  Columbia, 
Mo.:  University  of  Missouri,  1951.  Bulletin  No.  1,  School  of 
Journalism.  41  pp. 

Baker,  William  R.  (Ed.)  A  Reference  List  for  the  Graphic  Arts. 

Menomonie,  Wis.:  The  Stout  Institute,  1949.  64  pp.  $1.00. 
This  is  the  best  of  the  graphic  arts  bibliographies  for  the  printing 
teacher.  It  is  compiled  and  annotated  for  the  teaching  of  all  printing 
processes  and  journalism. 

Bigmore,  Edward  C,  and  C.  W.  H.  Wyman.  A  Bibliography  of 
Print'mg.  New  York:   Philip  Duschnes,   1945.  2nd  ed.  2  vols. 
$30.00. 
A  comprehensive  work  covering  the  history  and  technique  of  print- 
ing arts  up  to  the  beginning  of  the  twentieth  century. 

1  Chicago:  American  Library  Association,  1936.  6th  ed.  Pp.  212-214. 


Books  for  the  Advertising  Man.  New  York:  Advertising  Federation 
of  America,  Bureau  of  Research  and  Education,  1942. 

Books  on  Printing  and  Related  Graphic  Arts  Subjects.  New  York: 
New  York  Employing  Printers  Association,  1946. 

Books  on  the  Graphic  Arts.  Pittsburgh:  Carnegie  Institute  of  Tech- 
nology, 1949.36  pp. 

Hart,  Horace.  Bibliotheca  Typographical  A  List  of  Books  About 
Books.  Rochester,  N.  Y.:  The  Printing  House  of  Leo  Hart,  1933. 
142  pp. 

This  volume  contains  books  written  about  the  history  and  technique 

of  fine  printing  and  binding. 

Index  Issue  of  Graphic  Arts  Education.  Washington,  D.  C:  Inter- 
national Graphic  Arts  Education  Association,  annually. 
As  a  source  of  information  about  current  publications,  the  Index  rates 
as  one  of  the  best.  It  is  the  index  section  of  the  P.  I.  A.  Management 
Reports  reprinted  in  a  single  volume  under  classified  subject  headings. 

Jones,  Donald  H.  (Ed.)  100  Books  on  Advertising.  Columbia,  Mo.: 

University  of  Missouri,  1949.  5th  ed.  20  pp. 
A  selected  list,  carefully  annotated,  it  is  of  value  to  both  the  teacher 
of  advertising  and  the  worker  in  the  profession. 

Lehmann-Haupt,  Hellmut.  A  Catalog  of  the  Epstean  Collection 
on  the  History  and  Science  of  Photography  and  Its  Applications, 
Especially  to  the  Graphic  Arts.  New  York:  Columbia  University 
Press,  1937. 

— .  (Ed.)  100  Books  About  Bookmaking.  New  York:  Columbia 

University  Press,  1949.  3rd  ed.  $1.75. 

Both  lists  are  authoritative,  annotated,  and  of  great  value  to  the 

serious  student  in  the  field  of  graphic  arts  history. 

McMurtrie,  Douglas  C.  (Ed.)  The  Invention  of  Printing:  A  Bibli- 
ography. Chicago:  Illinois  Club  of  Printing  House  Craftsmen, 
1942. 
A  unique  study  compiled  as  a  WPA  project,  this  mimeographed  vol- 
ume not  only  lists  a  tremendous  number  of  books  about  the  history  of 
printing,  but  also  lists  their  locations  in  the  libraries  of  the  world. 
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Mott,  Frank  Luther,  ioo  Books  on  American  Journalism.  Columbia, 

Mo.:  University  of  Missouri,  1949.  Rev.  ed.  1 5  pp. 
This  is  an  annotated  list  valuable  to  the  journalist  or  journalism 
teacher. 

Printing  and  Lithography:  Basic  Information  Sources.  Washington, 

D.  C:  U.  S.  Department  of  Commerce,  1948. 
Pulp  and  Paper:  Basic  Information  Sources.  Washington,  D.  C:  U.  S. 

Department  of  Commerce,  1948. 
Both  of  these  publications  list  many  government  and  private  books, 
reports,  and  pamphlets  regarding  their  respective  fields. 

Steeves,  H.  Alan.  Index  to  Graphic  Arts  Printing  Processes.  New 

York:  New  York  Public  Library,  1943.  24  pp. 
This  index  includes  a  number  of  the  more  obscure  processes  not 
found  in  the  other  bibliographies. 

Ulrich,  Carolyn  F.,  and  Karl  Kup.  Books  and  Printing:  A  Selected 
List  of  Periodicals,  1800-1942.  Woodstock,  Vt.:  William  E. 
Rudge,  1943.243  pp. 

West,  Clarence  J.  (Comp.)  Pulp  and  Paper  Manufacture:  Bibliog- 
raphy and  U.  S.  Patents.  New  York:  Technical  Association  of 
the  Pulp  and  Paper  Industry,  annually.  Available  to  association 
members  only. 

Yearly  editions  of  this  comprehensive  bibliography  of  the  paper 

industry  are  accumulated  and  published  in  one  volume  every  five 

years. 

Wolseley,  Roland  E.  Journalist's  Bookshelf.  Chicago:  Quill  and 
Scroll,  1 946. 4th  ed.,  loose  leaf.  1 3  3  pp.  $  1 .50. 


Book; 


The  book  titles  contained  in  this  section  obviously  do  not  repre- 
sent a  complete  listing  of  all  works  written  about  the  graphic  arts.  To 
illustrate  the  absurdity  of  any  attempt  to  do  so,  one  need  only  call 
attention  to  McMurtrie's  bibliography  which  lists  3228  books  about 
only  one  phase  of  the  subject,  the  history  of  printing.  It  is  immed- 
iately apparent  that  to  attempt  to  list  all  books  about  all  phases  of  the 
graphic  arts  would  be  a  lifetime  task  of  staggering  proportions. 

In  establishing  limits,  the  first  decision  was  to  eliminate  materials 
not  in  English.  Certainly,  scholars  advanced  enough  to  be  doing  for- 
eign language  work  do  not  need  elementary  assistance.  Second,  in  the 
majority  of  cases  titles  published  before  January  1,  1945,  are  omitted 
for  three  reasons:  there  is  adequate  pre-war  bibliographical  material 
available,  the  rapid  strides  made  by  the  industry  in  post-war  years 
have  made  many  of  the  older  publications  obsolescent  or  obsolete, 
and  the  demands  of  post-war  veterans'  training  programs  linked  with 
virtual  ceasing  of  publication  of  graphic  arts  materials  during  the  war 
resulted  in  many  pre-war  books  going  out-of-print. 

After  the  compilation  was  started  it  was  found  that  the  British 
graphic  arts  industry  has  well-organized  bibliographic  materials  in 
the  Members  Circular  of  the  British  Federation  of  Master  Printers, 
and  in  the  compilations  of  the  Printing,  Packaging,  and  Allied  Trades 
Research  Association  (PATRA);  hence  it  is  unnecessary  to  duplicate 
these  works.  British  books  also  will  be  found  listed  in  the  Cumulative 
Book  Index,  which  is  available  in  many  public  and  school  libraries. 

Information  listed  for  each  book  includes:  author  (if  known), 
title,  place  of  publication,  publisher,  date  of  publication,  number  of 
pages,  and  price.  The  complete  address  of  a  publisher  may  be  found 
in  the  back  of  the  Cumulative  Book  Index.  In  using  this  bibliography 
the  reader  is  urged  to  check  related  classifications  for  titles,  in  addi- 
tion to  the  specific  classification.  In  view  of  the  fact  that  many  of  the 
books  discuss  more  than  one  topic,  their  classification  under  one 
particular  heading  is  arbitrary.  For  example,  books  closely  related 


to  advertising  may  be  found  also  in  sections  on  administrative  pub- 
lications, color,  composition,  copy  preparation,  history,  layout  and 
design,  newspaper  production,  photography,  and  processes.  Each 
section  exhibits  a  similar  close  relationship  with  several  of  the  other 
sections. 

ADMINISTRATIVE  PUBLICATIONS 
Law,  Labor,  Industry,  and  Government  Reports 

Accident  Prevention  Ma?iual  for  Industrial  Operations.  Chicago: 
National  Safety  Council,  1947.  534  pp.  $14.00. 

American  Standard  Safety  Code  for  Power  Presses  and  Foot  and 
Hand  Presses.  New  York:  American  Standards  Association, 
1948.44  pp.  $1.25. 

Annual  Report  of  the  Public  Printer.  Washington,  D.  C:  Govern- 
ment Printing  Office,  annually. 

Aries,  Robert  S.,  and  A.  G.  Nickolaus.  Economics  of  the  Printing 
Ink  Industry.  New  York:  Chemonomics,  1950.  108  pp.  $5.00. 

Callman,  Rudolf.  Law  of  Unfair  Competition  and  Trade-Marks. 
Chicago:  Callaghan  and  Co.,  1945.  3  vols.  $30.00. 

Conference  Proceedings  of  the  Amiual  Conference  on  Printing  Edu- 
cation. Washington,  D.  C:  International  Graphic  Arts  Educa- 
tion Association,  annually. 

Digges,  Isaac  W.  The  Modern  Law  of  Advertising  and  Marketing. 
New  York:  Funk  and  Wagnalls,  1948.  3 10  pp.  $5.00. 

Ernst,  Morris  L.  The  First  Freedom.  New  York:  Macmillan,  1946. 
316  pp.  $3.00. 

Evans,  Luther  H.  Copyright  and  the  Public  Interest.  New  York: 
New  York  Public  Library,  1949.  5 1  pp.  25c. 

Feldman,  George  J.,  and  Burton  A.  Zorn.  The  Robinson-Patman 
Act:  Advertising  and  Promotional  Allowances.  Washington,  D. 
C:  Bureau  of  National  Affairs,  1948.  290  pp.  $5.00. 

German  Printing  Industry,  The.  Report  No.  PB  34044,  Office  of 
Technical  Services.  Washington,  D.  C:  U.  S.  Department  of 
Commerce,  1947.  59  pp.  Photostat  $4.00,  microfilm  $2.00. 

Hale,  William  G.  The  Law  of  the  Press.  St.  Paul:  West  Publishing 
Co.,  1948.  3rd  ed.  691  pp.  $5.00. 

Loft,  Jacob.  The  Printing  Trades.  New  York:  Farrar  and  Rinehart, 
1944.  301  pp.  $3.00. 


McCrady,  Archie  R.  Patent  Office  Practice.  Washington,  D.  C: 

Pacot  Publications,  1946.  2nd  ed.  466  pp.  $18.00. 
Nicholson,  Margaret.  Manual  of  Copyright  Practice  for  Writers, 

Publishers  and  Agents.  New  York:  Oxford  University  Press, 

I945-255PP-$3-°°- 

Postal  Laws  and  Regulations  of  the  United  States  of  America.  Wash- 
ington, D.  C:  Government  Printing  Office,  1948.  961  pp.  $2.75. 

Powers,  Mark  E.  Printing  Plant  Layout.  Chicago:  Graphic  Arts 
Association  of  Illinois,  1946.  32  pp.  $2.50. 

Preparing  for  the  New  Trade-Mark  Law:  Analysis  of  the  Lanham 
Act.  New  York:  Research  Institute  of  America,  1946. 

Public  Printing  in  Peace  and  War:  Development  and  Administration 
of  the  War  Program  by  the  Government  Printing  Office.  Wash- 
ington, D.  C:  Government  Printing  Office,  1947.  160  pp.  45c. 

Ratios  for  Printing  Maiiagement.  Washington,  D.  C:  Printing  Indus- 
try of  America,  annually.  $5.00. 

Report  to  Management  in  the  Graphic  Arts  on  the  National  Prob- 
lems in  the  Printing  Industry.  Washington,  D.  C:  Printing  In- 
dustry of  America,  1948. 36  pp. 

Research  and  Operations  Manual.  Washington,  D.  C:  Printing  Indus- 
try of  America,  undated.  17  (of  24  projected)  research  reports. 
Loose  leaf.  $20.00.  Sold  to  P.  I.  A.  members  only. 

Robert,  Mrs.  Daphne.  (Ed.)  The  New  Trade-Mark  Manual.  Wash- 
ington, D.  G:  Bureau  of  National  Affairs,  1947.  375  pp.  $6.50. 

Rockefeller,  J.  W.,  Jr.  A  General  Report  on  Printing.  New  York: 
J.  W.  Rockefeller,  Jr.,  1 949. 48  pp.  $  1 .00. 

Rodier,  Harold.  Establishing  and  Operating  a  Small  Print  Shop. 
Washington,  D.  G:  U.  S.  Department  of  Commerce,  1947.  15c. 

Roper,  Burt  W.  State  Advertising  Legislation.  New  York:  Printers' 
Ink  Publishing  Co.,  1945.  302  pp.  $2.50. 

Seybold,  John  W.  The  Philadelphia  Printing  Industry.  Philadelphia: 
University  of  Pennsylvania  Press,  1949.  1 10  pp.  $1.50. 

Shybekay,  Derso  S.  Motion  and  Time  Economy  Applied  to  the 
Printing  Industry.  Chicago:  D.  S.  Shybekay,  1947.  128  pp.  $2.50. 

Smart,  Louis  E.,  and  Sam  Arnold.  Practical  Rules  for  Graphic  Pre- 
sentation of  Business  Statistics.  Columbus:  Ohio  State  Univer- 
sity, 1947.83  pp.  $2.00. 

Toulmin,  Harry  A.  The  Trade-Mark  Act  of  1946.  Cincinnati:  W. 
H.  Anderson  Co.,  1946.  224  pp.  $5.00. 


United  States  Official  Postal  Guide.  Washington,  D.  C:  Government 
Printing  Office,  periodically.  Part  I— Domestic.  756  pp.  $1.50. 
Part  II— International. 

Yankwich,  Leon  R.  Ifs  Libel  or  Contempt  If  You  Print  It.  Los 
Angeles:  Parker  and  Co.,  1950.  612  pp.  $12.50. 

ADVERTISING 

Backman,  Allen  E.  (Ed.)  Do's  and  Don'fs  in  Advertising  Copy:  A 

Loose  Leaf  Service  for  Advertisers,  Broadcasters,  and  Printed 

Media.  New  York:  National  Better  Business  Bureau,  1949.  $30.00 
Barton,  Roger.  (Ed.)  Advertising  Ha?idbook.  New  York:  Prentice- 
Hall,  1950.  10 1 5  pp.  $10.00. 
Bell,  Harrie  A.  Getting  the  Right  Start  in  Direct  Advertising.  New 

York:  Graphic  Books,  1946.  161  pp.  $4.00. 
Best  National  Advertising  of  the  Year.  Chicago:  Milline  Publishing 

Co.,  1949.  $15.00 
Bird,  Harry  L.  This  Fascinating  Advertising  Business.  New  York: 

Bobbs  Merrill,  1947. 405  pp.  $4.00. 
Borden,  Neil  H.  Advertising  in  Our  Economy.  New  York:  Richard 

D.  Irwin,  1945.  301  pp.  $3.50. 
— .  Advertising:  Text  and  Cases.  New  York:  Richard  D.  Irwin, 

1949.  150  pp.  $7.50. 
Breen,  George,  Burnham  Thompson,  and  Harry  West.  Effective 

Selli?ig.  New  York:  Harper  and  Brothers,  1950.  278  pp.  $3.00. 
Brewster,  Arthur  J.,  Herbert  H.  Palmer,  and  Robert  G.  Ingra- 

ham.  Introduction  to  Advertising.  New  York:  McGraw-Hill, 

1947.  5th  rev.  ed.  527  pp.  $3.20. 
Bridge,  Harry  P.  Practical  Advertising.  New  York:  Rinehart,  1949. 

842  pp.  $6.50. 
Brown,  Lyndon  O.  Marketing  and  Distribution  Research.  New 

York:  Ronald  Press,  1949.  612  pp.  $5.00. 
Burton,  Philip  W.,  Bowman  Kreer,  and  John  B.  Gray,  Jr.  Adver- 

vertising  Copyivriting.  New  York:  Prentice-Hall,  1949.  521  pp. 

$7-65- 
Caples,  John.  Tested  Advertising  Methods.  New  York:  Harper  and 

Brothers.,  1947.  Rev.  ed.  276  pp.  $3.50. 

Carr,  Jack.  Cordially  Yours:  A  Collection  of  Successful  Sales  Letters. 

New  York:  Graphic  Books,  1947.  247  pp.  $5.00. 
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Chirurg,  James  T.  So  You're  Going  to  Choose  an  Advertising 
Agency.  New  York:  Funk  and  Wagnalls,  1950.  107  pp.  $3.00. 

Collier,  Robert.  The  Robert  Collier  Letter  Book.  New  York:  Pren- 
tice-Hall, 1950.  6th  ed.  463  pp.  $5.65. 

Crosby,  Alexander  L.  Pamphlets  That  Pull.  New  York:  National 
Publicity  Council  for  Health  and  Welfare  Services,  1948.  32  pp. 
$1.00. 

Doremus,  William  L.  Advertising  for  Profit:  A  Guide  for  Small 
Business.  New  York:  Pitman  Publishing  Corp.,  1947.  130  pp. 
$2.00. 

Dygert,  Warren  B.  Advertising  Principles  and  Practice.  Ames, 
Iowa:  Littlefield,  Adams  and  Co.,  1949.  202  pp.  $1.00. 

Economic  Facts  Pertaining  to  the  Future  of  Magazines.  New  York: 
Magazine  Advertising  Bureau,  1946.  83  pp.  Free. 

Edwards,  Charles  M.,  and  William  H.  Howard.  Retail  Advertising 
and  Sales  Promotion.  New  York:  Prentice-Hall,  1946.  Rev.  ed. 
723  pp.  $6.35. 

Fehlman,  Frank  E.  How  to  Write  Advertising  Copy  that  Sells. 
New  York:  Funk  and  Wagnalls,  1950.  352  pp.  $5.00. 

Frey,  Albert  W.  Advertising.  New  York:  Ronald  Press,  1947.  746 
pp.  $5.00. 

Gauss,  Chester  A.,  Lucius  I.  Wightman,  and  Harry  A.  Bates.  Sales 
and  Advertising.  Chicago:  American  Technical  Society,  1948. 
Rev.  ed.  574  pp.  $4.00. 

Glim,  Aesop.  Copy:  The  Core  of  Advertising.  New  York:  McGraw- 
Hill,  1949.  258  pp.  $3.00. 

< — .    How  Advertising  Is  Written— And  Why.    New  York: 

McGraw-Hill,  1945.  150  pp.  $1.75. 

Goode,  Kenneth  M.,  and  M.  Z.  Kaufman.  Showmanship  in  Business. 
New  York:  Harper  and  Brothers,  1947.  2nd  rev.  ed.  186  pp.  $3.00. 

Grand,  Edward  L.,  Herbert  R.  Sauson,  and  others.  Practical  Adver- 
tising Procedure.  New  York:  McGraw-Hill,  1948.  446  pp.  $4.50. 

Greer,  Carl  R.  Advertising  and  Its  Mechanical  Production.  Hamil- 
ton, Ohio:  Beckett  Paper  Co.,  1948.  Rev.  ed.  256  pp.  $10.00. 

Guide  for  Retail  Advertising  and  Selling,  A.  New  York:  National 
Association  of  Better  Business  Bureaus,  1950.  4th  rev.  ed.  180  pp. 
$1.00. 

Hattwick,  Melvin  S.  How  to  Use  Psychology  for  Better  Advertis- 
ing. New  York:  Prentice-Hall,  1950.  376  pp.  $7.65. 


Hendricks,  William  L.,  and  Montgomery  Orr.  Salesma?iship  in 
Advertising:  The  Fundamentals  of  Salesmanship  in  Print.  New 
York:  Showman's  Trade  Review,  1950.  220  pp.  $7.50. 

Hepner,  Harry  W.  Effective  Advertising.  New  York:  McGraw- 
Hill,  1949.  2nd  rev.  ed.  728  pp.  $5.50. 

Hotchkiss,  George  B.  Advertising  Copy.  New  York:  Harper  and 
Brothers,  1949.  3rd  rev.  ed.  469  pp.  $4.50. 

— .  An  Outline  of  Advertismg:  Its  Philosophy,  Art,  and  Strat- 
egy. New  York:  Macmillan,  1950.  3rd  ed.  605  pp.  $5.00. 

How  to  Plan  Printing  to  Promote  Business.  Boston:  S.  D.  Warren  Co., 
1946.  A  series  of  nine  booklets.  Free. 

Kleppner,  Otto.  Advertising  Procedure.  New  York:  Prentice-Hall, 
1950. 4th  ed.  775  pp.  $6.65. 

Lackey,  James  B.,  Jr.  Transportation  Advertising,  1940-1948.  Cam- 
bridge: Harvard  University  Press,  1950.  303  pp.  $4.00. 

Lane,  Janet,  and  Beatrice  K.  Tolleris.  Planning  Your  Exhibit. 
New  York:  National  Publicity  Council,  1948.  28  pp.  $1.00. 

Larison,  Ruth  H.  Opportunities  in  Advertising.  New  York:  Voca- 
tional Guidance  Manuals,  1950.  80  pp.  $1.00. 

Larrabee,  Carroll  B.,  and  others.  Check  Lists  of  Advertising  Essen- 
tials. New  York:  Funk  and  Wagnalls,  1950.  328  pp.  $4.75. 

Lever,  E.  A.  Advertising  and  Economic  Theory.  New  York:  Oxford 
University  Press,  1947.  132  pp.  $2.75. 

Manville,  Richard.  How  to  Create  and  Select  Whining  Advertise- 
ments. New  York:  Harper  and  Brothers,  1947.  70  pp.  $1.50. 

Mayer,  Edward  N.,  Jr.  How  to  Make  More  Money  With  Your 
Direct  Mail.  New  York:  Funk  and  Wagnalls,  1950.  322  pp.  $5.00. 

Maytham,  Thomas  E.  Introduction  to  Advertimig  Principles  and 
Practice.  New  York:  Harper  and  Brothers,  1948.  404  pp.  $5.00. 

McBride,  Mary  Margaret.  (Ed.)  How  to  be  a  Successful  Advertis- 
ing Woman.  New  York:  McGraw-Hill,  1948.  259  pp.  $3.00. 

N.  R.  B.  Direct  Mail  Manual,  The.  Chicago:  National  Research 
Bureau,  1950.  Loose  leaf.  $25.00. 

Nystrom,  Paul  H.,  and  Albert  W.  Frey.  (Eds.)  Marketing  Hand- 
book. New  York:  Ronald  Press,  1947.  1350  pp.  $7.50. 

O'Dea,  Mark.  Advertising  as  a  Career.  New  York:  Printers'  Ink  Pub- 
lishing Co.,  1945.  3rd  ed.  138  pp.  50c. 

Olsen,  Lester.  (Ed.)  Advertising  Work  Told  with  Pictures.  New 
York:  Funk  and  Wagnalls,  1950.  160  pp.  $7.50. 
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One  Hundred  Starts  and  Stops  for  Successful  Sales  Letters:  A  Com- 
pilatio?i  of  Successful  Sales  Letter  Openings  and  Closings.  New 
York:  Cardinal  Book  Co.,  1948.  101  pp.  $5.00. 

Orga?iization  of  the  Advertising  Function.  New  York:  Association  of 
National  Advertisers,  1946.  $10.00. 

Peters,  Stan.  The  Doc  Peters  Sales  Letter  Book.  Santa  Rosa,  Calif.: 
O.  C.  Davis,  1950.  200  pp.  $25.00. 

Practical  Advertising  Procedure.  New  York:  McGraw-Hill,  1948. 
Compiled  by  the  Rochester,  N.  Y.,  Industrial  Advertisers,  Na- 
tional Industrial  Advertisers  Association.  $4.50. 

Printers'  Ink  Staff.  Business  Letters  That  Click.  New  York:  Funk 
and  Wagnalls,  1948.  380  pp.  $5.00. 

.  Case  Histories  of  Successful  Advertising  Problems  and  Solu- 
tions. New  York:  Funk  and  Wagnalls,  1949.  296  pp.  $4.75. 

.  Cutting  Advertising  and  Printing  Costs.  New  York:  Funk 

and  Wagnalls,  1948.  408  pp.  $5.00. 

.  Refresher  Course  in  Advertising,  Selling,  and  Merchandising. 

New  York:  Funk  and  Wagnalls,  1947.  249  pp.  $4.00. 

.  Sales  Idea  Book.  New  York:  Funk  and  Wagnalls,  1949.  376 

pp.  $5.00. 

.  Sales  Promotion  Idea  Book.  New  York:  Funk  and  Wagnalls, 

1950.  340  pp.  $5.00. 
-.  Small  Space  Advertising.  New  York:  Funk  and  Wagnalls, 


1948.  239  pp.  $4.00. 

Report  on  the  Second  Annual  Hoiv-to-do-it  Course  in  Direct  Mail. 
Philadelphia:  Philadelphia  Direct  Mail  Club,  1946.  $1.50. 

Rivers,  Donald  T.  Your  Career  in  Advertising.  New  York:  E.  P. 
Dutton,  1947.  223  pp.  $3.00. 

Rowse,  Edward  J.,  and  C.  A.  Nolan.  Fundamentals  of  Advertising. 
Cincinnati:  South- Western  Publishing  Co.,  1950.  5th  ed.  403  pp. 
$2.20. 

Rubel,  Ira  W.  Advertising  Agency  Financial  Management  and  Ac- 
counting. New  York:  Funk  and  Wagnalls,  1948.  342  pp.  $5.00. 

Rudolph,  Harold  J.  Attention  and  Interest  Factors  in  Advertising. 
New  York:  Funk  and  Wagnalls,  1947.  1 1 2  pp.  $7.50. 

Sandage,  Charles  H.  Advertising  Theory  and  Practice.  Chicago: 
Richard  D.  Irwin,  1948.  3rd  ed.  626  pp.  $6.00. 

Sarazen,  Bert  M.  Delusions  in  Advertising.  Washington,  D.  C:  Pro- 
gress Press,  1947.  89  pp.  $2.00. 
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Seil,  Manning,  and  Frank  B.  Senger.  Advertising  Copy  and  Layout. 
St.  Louis:  Educational  Publishers,  1949.  no  pp.  $2.50. 

Shipment  of  Samples  and  Advertising  Matter  Abroad-.  Part  I,  West- 
em  Hemisphere,  Including  Use  of  Mails  in  Foreign  Trade. 
Washington,  D.  C:  U.  S.  Department  of  Commerce,  Office  of 
International  Trade,  1949.  Rev.  ed.  118  pp.  $1.25. 

Shipment  of  Samples  and  Advertising  Matter  Abroad-.  Part  II,  East- 
ern Hemisphere,  hicluding  Use  of  Mails  in  Foreign  Trade. 
Washington,  D.  C:  U.  S.  Department  of  Commerce,  Office  of 
International  Trade,  1950.  Rev.  ed.  232  pp.  $1.50. 

Stone,  Robert  F.  Profitable  Direct  Mail  Methods.  New  York:  Pren- 
tice Hall,  1948. 452  pp.  $5.75. 

Tested  Direct  Mail  Methods.  Chicago:  National  Research  Bureau, 

1945.  Loose  leaf.  $25.00. 

Tompkins,  Norman  C.  Sales  and  Advertising  Opportunities  for  the 
Small  Manufacturer.  New  York:  Funk  and  Wagnalls,  1950.  346 
pp.  $4.50. 

Type  Faces  and  Production  Techniques  for  Creating  Effective  Ad- 
vertisements. Milwaukee:  Milwaukee  Journal,  1950. 

Watkins,  Julian  Lewis.  The  100  Greatest  Advertisements,  Who 
Wrote  Them,  and  What  They  Did.  New  York:  Moore  Publish- 
ing Co.,  1949.  201  pp.  $6.00. 

Weiss,  E.  B.  Mass  Marketing  to  the  "400"  Mass  Retailers.  New  York: 
Printers'  Ink  Publishing  Co.,  1950.  416  pp.  $5.00. 

Woolf,  James  D.  Advertising  to  the  Mass  Market.  New  York:  Ron- 
ald Press,  1946.  133  pp.  $3.50. 

.  Getting  a  Job  in  Advertising.  New  York:   Ronald  Press, 

1946.  133  pp.  $2.00. 

Young,  John  O.  Adventures  in  Advertising.  New  York:  Harper  and 
Brothers,  1949.  207  pp.  $3.00. 

BOOKBINDING 

Banister,  Manly  M.  Lectures  on  Bookbinding  for  Hobbyists.  Kansas 

City,  Mo.:  M.  M.  Banister,  1949.  62  pp.  $2.50. 
Cockerell,  Douglass.  Bookbinding  and  the  Care  of  Books.  New 

York:  Pitman,  1945.  342  pp.  $3.00. 
Diehl,  Edith.  Bookbinding:  Its  Background  and  Technique.  New 

York:  Rinehart,  1946.  2  vols.  $25.00. 
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Groneman,  Chris  H.  General  Bookbinding.  Bloomington,  111.:  Mc- 

Knight  and  McKnight,  1946.  Rev.  ed.  63  pp.  $1 .00. 
Lyndenberg,  Harry  M.,  and  John  Archer.  The  Care  and  Repair  of 

Books.  New  York:  R.  R.  Bowker,  1945.  3rd  rev.  ed.  123  pp.  $2.50. 
Palmer,  E.  W.  A  Course  in  Bookbinding  for  Vocational  Training. 

Kingsport,  Tenn.:  Kingsport  Press,  1950.  2nd  ed.  451  pp.  $3.00. 
Perry,  Kenneth  F.,  and  Clarence  T.  Baab.  The  Binding  of  Books. 

Peoria,  111.:  Manual  Arts  Press,  1940.  160  pp.  $2.50. 
Weber,  Carl  J.  1001  Fore-Edge  Paintings.  Waterville,  Me.:  Colby 

College  Press,  1949.  194  pp.  $7-5°- 

BOOK  PUBLISHING 

Armitage,  Merle.  Rendezvous  with  the  Book.  Brooklyn:  George 
McKibbin  and  Son,  1949.  30  pp. 

Bechtold,  Grace.  Book  Publishing.  Boston:  Bellman  Publishing  Co., 
1946.  24  pp.  75c. 

Burlingame,  Roger.  Of  Making  Many  Books.  New  York:  Scribner, 
1946.  347  pp.  $3.75. 

Cheney,  Orion  H.  Economic  Survey  of  the  Book  Industry.  New 
York:  R.  R.  Bowker,  1948.  368  pp.  $6.00. 

Delmonte,  John.  The  Technology  of  Adhesives.  New  York:  Rein- 
hold  Publishing  Co.,  1947.  516  pp.  $8.00. 

Fifty  Books  of  the  Year,  The.  New  York:  American  Institute  of 
Graphic  Arts,  annually. 

Link,  Henry  C,  and  H.  A.  Hopf.  People  and  Books:  A  Survey  of 
Reading  and  Book  Buying  Habits.  New  York:  Book  Manufac- 
turers Institute,  1946.  175  pp.  $10.00. 

A4iller,  William.  The  Book  Industry.  New  York:  Columbia  Uni- 
versity Press,  1949.  156  pp.  $2.75. 

Muir,  Percival  H.  Book  Collecting  as  a  Hobby.  New  York:  Alfred 
A.  Knopf,  1947.  187  pp.  $3.00. 

Myrick,  Frank  B.  A  Primer  in  Book  Production.  New  York:  Book- 
binding and  Book  Production  Magazine,  1948.  95  pp.  $1.50. 

Ogg,  Oscar.  Lettering  as  a  Book  Art.  Brooklyn:  George  McKibbin 
and  Son,  1949. 

Perles,  Paul.  Planning,  Design,  and  Production  of  the  Modern 
Scientific  Book.  Brooklyn:  George  McKibbin  and  Son,  1949. 
31pp. 
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Pitz,  Henry  C.  (Ed.)    A  Treasury  of  American  Book  Illustration. 

New  York:  Watson-Guptill,  1947.  128  pp.  $7.50. 
Reiner,  Imre.  Lettering  in  Book  Art.  New  York:  Paul  A.  Struck, 

I947-95PP-$5-°°- 

Storm,  Colton,  and  Howard  H.  Peckham.  Invitation  to  Book  Col- 
lecting. New  York:  R.  R.  Bowker,  1947.  281  pp.  $5.00. 

Winterich,  John  T.  The  Primer  of  Book  Collecting.  New  York: 
Greenberg,  1946.  Rev.  ed.  226  pp.  $3.00. 

Yearbook  Architecture.  Hamilton,  Ohio:  Champion  Paper  and  Fibre 
Co.,  1947.  1 10  pp.  Free. 

COLOR 

Abbott,  Arthur  G.  The  Color  of  Life.  New  York:  McGraw-Hill, 

1948.  234  pp.  $6.00. 
Birren,  Faber.  Color  Psychology  and  Color  Therapy.  New  York: 

McGraw-Hill,  1950.  284  pp.  $4-5°- 
.  Printers'  Art  of  Color.  Westport,  N.  Y.:  Crimson  Press,  1945. 

34  pp.  $1.50. 
-.  Selling  with  Color.  New  York:  McGraw-Hill,  1945.  244  pp. 


$2.50. 

Bustanoby,  Jacques  H.  Principles  of  Color  and  Color  Mixing.  New 
York:  McGraw-Hill,  1947.  132  pp.  $4.50. 

Cheskin,  Louis.  Colors:  What  They  Cajt  Do  for  You.  New  York: 
Liveright  Publishing  Corp.,  1947.  Rev.  ed.  350  pp.  $5.00. 

.  Notations  on  a  Color  Sy stein.  Chicago:  Color  Research  In- 
stitute, 1949.  18  pp.  50c. 

Evans,  Ralph  M.  An  Introduction  to  Color.  New  York:  John  Wiley 
and  Sons,  1948.  340  pp.  $6.00. 

Gavv,  George  D.,  and  Louis  Cheskin.  (Eds.)  Color  Prophet  and 
Power  of  Color.  Chicago:  Color  Research  Bureau,  1946.  $35.00. 

Guptill,  Arthur  L.  Color  in  Sketching  and  Rendering.  New  York: 
Reinhold  Publishing  Corp.,  1949.  350  pp.  $12.50. 

Jacobson,  Egbert.  Basic  Color:  An  Interpretation  of  the  Ostivald 
Color  System.  Chicago:  Paul  Theobald,  1949.  207  pp.  $14.75. 

Jacobson,  Egbert,  and  others.  (Eds.)  Color  Harmony  Ma?mal.  Chi- 
cago: Container  Corporation  of  America,  1946.  3rd  ed.  Loose 
leaf.  $125.00. 
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Le  Heart,  Avenir.  Color  Harmony  Spectrum.  Boston:  American 

Photographic  Publishing  Co.,  1945.  63  pp.  $1.50. 
Longyear,  William  L.  How  to  Use  Color  in  Advertising  Design, 

Illustration,  and  Painting.  New  York:  Pitman,  1949.  40  pp.  $1.95. 
McDonald,  Sterling  B.  Color  Harmony.  Chicago:  Wilcox  and  Fol- 

lett,  1949.  128  pp.  $15.00. 
Munsell,  A.  E.  O.,  and  others.  (Eds.)  A  Color  Notation.  Baltimore: 

Munsell  Color  Co.,  1946.  74  pp.  $2.00. 
Munsell  Book  of  Color.  Baltimore:  Munsell  Color  Co.,  1946.  2  vols. 

56  charts.  $150.00. 
Plochere,  Gladys,  and  Gustave  Plochere.  Plochere  Color  System 

in  Book  Form.  Los  Angeles:  G.  Plochere,  1948.  39  pp.  $45.00. 
Tankel,  Samuel,  and  Zane  Bouregy.  Duo-Color  Guide.  New  York: 

Graphic  Publishing  Co.,  1948.  100  pp.  $35.00. 

COMPOSITION 

Abel,  Oscar  R.,  and  Windsor  A.  Straw.  Mechanism  of  the  Lino- 
type and  Intertype.  Brookings,  S.  D.:  Lebawarts  Press,  1950. 
334  pp.  $5.00. 

Basic  Requirement  for  Electrotypes.  Cleveland:  International  Asso- 
ciation of  Electrotypers  and  Stereotypers,  1950.  20  pp.  25c. 

Book  of  American  Types.  Elizabeth,  N.  J.:  American  Type  Found- 
ers, 1947. 

Book  of  Intertype  Faces.  Brooklyn:  Intertype  Corp.,  undated. 

Book  of  Type.  Detroit:  George  Willens  and  Co.,  1947.  464  pp. 
Loose  leaf.  $25.00. 

Coffin,  Harry  B.  (Ed.)  Art  Archives-.  A  Workbook  of  Reproduc- 
tion Proofs.  New  York:  Art  Archives  Press,  1950.  64  pp.  $10.00. 

Copy-Fitting  and  Character  Count  Type  Tables.  Philadelphia:  Tech- 
nical Research  and  Standardization  Department  of  the  Interna- 
tional Typographic  Composition  Association,  1950.  18  pp.  and 
chart.  $5.00. 

Display  Composition.  Indianapolis:  International  Typographical 
Union,  1945.  Unit  II  of  I.  T.  U.  Lessons  in  Printing.  10  lessons. 
$2.60  (sold  to  I.  T.  U.  members  only) . 

Elements  of  Composition.  Indianapolis:  International  Typographical 
Union,  1945.  Unit  I  of  I.  T.  U.  Lessons  in  Printing.  10  lessons. 
$2.60  (sold  to  I.  T.  U.  members  only). 
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Ettenberg,  Eugene  M.  Types  for  Books  and  Advertising.  New 
York:  D.  Van  Nostrand,  1947.  160  pp.  $7.50. 

Farrar,  Gilbert  P.  Type  and  Typography.  Scranton,  Pa.:  Inter- 
national Correspondence  Schools,  1949.  143  pp.  $1.95. 

Haberule  Copy  Caster.  .Miami  Beach,  Fla.:  Haberule  Publishing  Co. 
$4.50. 

Harding,  E.  B.  A  Practical  Touch  System  for  Line  Casting  Machines. 
Brookings,  S.  D.:  E.  B.  Harding,  1949.  Rev.  ed.  $4.00. 

Heinike,  John  C,  and  George  W.  Mullenhoff.  Composing  Room 
Related  Instruction.  Albany,  N.  Y.:  The  University  of  the  State 
of  New  York,  1949.  176  pp.  $1.95. 

Herold,  Don,  and  others.  A.  T.  A.  Handbook  on  Advertising  Pro- 
duction. New  York:  Advertising  Typographers  Association  of 
America,  1947.  72  pp.  $2.50. 

Hlasta,  Stanley  C.  Printing  Types  and  How  to  Use  Them.  Pitts- 
burgh: Carnegie  Press,  1950.  320  pp.  $7.50. 

Imposition  and  Lockup.  Indianapolis:  International  Typographical 
Union,  1945.  Unit  VII  of  I.  T.  U.  Lessons  in  Printing.  10  lessons. 
$2.60  (sold  to  I.  T.  U.  members  only). 

Intertype,  The.:  Function,  Care,  Operation,  and  Adjustment.  Brook- 
lyn: Intertype  Corp.,  undated.  496  pp.  $5.00. 

Jahn,  Hugo.  Hand  Composition.  New  York:  John  Wiley  and  Sons, 
1947.  2nd  ptg.  341  pp.  $4.50. 

fob  Composition.  Indianapolis:  International  Typographical  Union, 
1945.  Unit  III  (Job)  of  I.  T.  U.  Lessons  in  Printing.  10  lessons. 
$2.60  (sold  to  I.  T.  U.  members  only). 

Layouts  for  Flat-Bed,  Rotary,  and  Web  Press  Imposition.  Washing- 
ton, D.  C:  Government  Printing  Office,  1948.  187  pp.  $2.25. 

Lee,  Arthur  B.  Streamlined  Copy-Fitting.  Chicago:  Inland  Printer, 
1950.  Loose  leaf.  $4.95. 

Lichter,  William  H.,  and  George  F.  Smalley.  Hoiv  to  Adjust 
Work  Ups.  Chicago:  S.  and  L.  Metal  Products,  1949. 

Linotype  and  Intertype.  Indianapolis:  International  Typographical 
Union,  1946.  Unit  VIII  of  I.  T.  U.  Lessons  in  Printing.  10  lessons. 
$2.60  (sold  to  I.  T.  U.  members  only). 

Linotype  Faces.  Brooklyn:  Mergenthaler  Linotype  Co.,  undated. 
1 2 1 5  pp. 

Linotype  Keyboard  Operation.  Brooklyn:  Mergenthaler  Linotype 
Co.,  1940.  2nd  ptg.  182  pp.  $4.50. 
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Linotype  Machine  Principles.  Brooklyn:  Mergenthaler  Linotype  Co., 

1940. 487  pp.  $4.50. 
Mayr,  John  C,  and  Carl  Sorensen.  Monotype  Thompson  Adjust- 

inents.  Philadelphia:   Lanston  Monotype  Co.,  undated.  82  pp. 

$1.20. 
Monotype  Specimen  Book  of  Type  Faces.  Philadelphia:   Lanston 

Monotype  Co.,  undated.  Loose  leaf.  $  1 5.00. 
Newspaper  Advertising.  Indianapolis:   International  Typographical 

Union,  1945.  Unit  IV  (News)  of  I.  T.  U.  Lessons  in  Printing.  10 

lessons.  $2.60  (sold  to  I.  T.  U.  members  only). 
Newspaper  Practice.    Indianapolis:    International  Typographical 

Union,  1945.  Unit  III  (News)  of  I.  T.  U.  Lessons  in  Printing.  10 

lessons.  $2.60  (sold  to  I.  T.  U.  members  only). 
Slmon,  Oliver.  Introduction  to  Typography.  Cambridge:  Harvard 

University  Press,  1945.  137  pp.  $3.00. 
Theory  and  Practice  of  Composition.  Washington,  D.  C:  Govern- 
ment Printing  Office,  1950.  254  pp.  $1.50. 
Thompson,  John  S.  Mechanis?n  of  the  Linotype.  Chicago:   The 

Inland  Printer,  1948.  13th  rev.  ed.  by  Oscar  R.  Abel  and  W.  A. 

Straw.  238  pp.  $5.00. 
Type  Faces  at  the  American  Book-Stratford  Press.    New  York: 

American  Book-Stratford  Press,  1949.  2  vols.  1097  pp.  $10.00. 
Type  Face  Directory  (of  New  York  City).  New  York:  Walden  Sons 

and  Mott,  annually,  f  1 .00. 
Type  Metals:  Their  Characteristics  and  Their  Performance.  New 

York:  Imperial  Type  Metal  Co.,  1950.  58  pp.  Free. 
Useful  Matrix  Information.  Brooklyn:  Mergenthaler  Linotype  Co., 

1945.  101  pp. 
Walker,  H.  L.  Giant  Caster  Adjustme?its.  Philadelphia:   Lanston 

Monotype  Co.,  undated.  4th  ed.  55  pp.  $  1 .20. 
.  Material  Making  Machine  Adjustments.  Philadelphia:  Lans- 
ton Monotype  Co.,  undated.  4th  ed.  55  pp.  $1.20. 
.  Mechayiism  of  the  Monotype  Casting  Machine:  Plate  Book. 

Philadelphia:  Lanston  Monotype  Co.,  undated.  7th  ed.  96  pp. 

$1.20. 
.  Mechanism  of  the  Monotype  Keyboard:  Plate  Book.  Phila- 


delphia: Lanston  Monotype  Co.,  undated.  3rd  ed.  58  pp.  $1.20. 
Walker,  H.  L.,  and  A.  J.  Fagan.  Caster  Adjustments.  Philadelphia: 
Lanston  Monotype  Co.,  undated.  3rd  ed.  205  pp.  $1 .20. 
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— .   Keyboard  Adjnstme?its.  Philadelphia:    Lanston  Monotype 
Co.,  undated.  2nd  ed.  7 1  pp.  $1.20. 

— .  Straight  Matter  Composition.  Philadelphia:  Lanston  Mono- 
type Co.,  undated.  4th  ed.  118  pp.  $1.20. 

— .  Tabular  Composition.  Philadelphia:  Lanston  Monotype  Co., 
undated.  3rd  ed.  1 65  pp.  $1.20. 

Type  and  Rule  Caster  Adjustments.  Philadelphia:  Lanston 


Monotype  Co.,  undated.  86  pp.  $1.20. 
What  Types  Do  We  Need?  New  York:  The  American  Institute  of 

Graphic  Arts,  1947.  24  pp.  50c 
Whitehill,  Clayton.  The  Moods  of  Type.  New  York:  Barnes  and 

Noble,  1947.  1 1 2  pp.  $5.00. 

COPY  PREPARATION  AND  PROOFREADING 

Author's  Guide  for  Preparing  Manuscripts  and  Handling  Proof.  New 

York:  John  Wiley  and  Sons,  1950.  $2.00. 
Composition  and  Proofreading.  Scranton,  Pa.:  International  Corre- 
spondence Schools,  1947.  $1.25. 
Elfenbein,  Julien.  Business  Journalism:  Its  Function  and  Future. 

New  York:  Harper  and  Brothers,  1947.  Rev.  ed.  359  pp.  $4.00. 
Flesch,  Rudolph  F.  The  Art  of  Plain  Talk.  New  York:  Harper  and 

Brothers,  1946.  210  pp.  $2.50. 
.  The  Art  of  Readable  Writing.  Ne  wYork:    Harper  and 

Brothers,  1949.  237  pp.  $3.00. 
Gundell,  Glenn.  (Ed.)  Writing:  From  Idea  to  Printed  Page.  New 

York:  Doubleday,  1949.  374  pp.  $5.95. 
Lasky,  Joseph.  Proofreading  and  Copy  Preparation.  New  York: 

Mentor  Press,  1949.  3rd  ed.  656  pp.  $7.50. 
A  Manual  of  Style.  Chicago:  The  University  of  Chicago  Press,  1949. 

1  ith  rev.  ed.  498  pp.  $4.00. 
Pratt,  K.  C.  House  Magazine  Copy:  Writing  and  Preparation  for  the 

Printer.  Hamilton,  Ohio:  Champion  Paper  and  Fibre  Co.,  1946. 

43  pp.  Free. 
Skillin,  Marjorie  E.,  and  Robert  M.  Gay.  Words  Into  Type.  New 

York:  Appleton-Century-Crofts,  1948.  585  pp.  $6.00. 
Stein,  Mrs.  Ruth  E.  Count  Your  Characters.  New  York:  Harcourt, 

Brace  and  Co.,  1946.  191  pp.  $3.00. 
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Style  Manual  of  the  U.  S.  Government  Printing  Office.  Washington, 
D.  C:  Government  Printing  Office.  435  pp.  $1.00. 

Summey,  George.  American  Punctuation.  New  York:  Ronald  Press 
Co.,  1949.  182  pp.  $2.50. 

Webster's  New  International  Dictionary  of  the  English  Language. 
Springfield,  Mass.:  G.  and  C.  Merriam  Co.,  1945.  2nd  ed.  un- 
abridged. 3322  pp. 

COSTS,  ESTIMATING,  AND  SELLING 

Becker,  Peter.  Simplified  Cost  System.  Washington,  D.  C:  Printing 
Industry  of  America,  1949.  48  pp.  $4.75  to  P.  I.  A.  members; 
$9.50  to  non-members. 

Course  in  Selling  Printing.  Washington,  D.  C:  Printing  Industry  of 
America,  1948.  13  units.  $35.00. 

Figerle,  Eric.  Uniform  Accounting  and  Cost  Finding  Manual. 
Washington,  D.  C:  Printing  Industry  of  America,  1948.  72  pp. 
$35.00  (to  P.  I.  A.  members). 

Franklin  Offset  Catalog.  Salt  Lake  City:  Porte  Publishing  Co.,  revised 
periodically.  18  sections,  loose  leaf.  Rental:  $22.50  first  year, 
$  1 7.50  succeeding  years. 

Franklin  Printing  Catalog.  Salt  Lake  City:  Porte  Publishing  Co.,  re- 
vised periodically.  30  sections,  loose  leaf.  Rental:  $20.00  year. 

Hoch,  Fred  W.  Cost  and  Production  Tables  for  Offset  Lithograph- 
ers. New  York:  Fred  W.  Hoch  Associates,  1945.  28  pp.  $3.50. 

.  Estimating  Graphs  for  Printers.  New  York:  Fred  W.  Hoch 

Associates,  1946.  66  pp.  $3.50. 

.  Production  Standards  and  Economic  Cost  Values  for  Print- 
ers. New  York:  Fred  W.  Hoch  Associates,  1946.  Rev.  ed.  44  pp. 

$3-5°- 

Standard  Book  on  Estimating  for  Printers.  New  York:  Fred 


W.  Hoch  Associates,  1949.  5th  ptg.  268  pp.  $3.75. 

Karch,  R.  Randolph.  Hoiv  to  Plan  and  Buy  Printing.  New  York: 
Prentice-Hall,  1950.  192  pp.  $5.65. 

Messner,  Richard.  Selling  Printing  and  Direct  Advertising.  New 
York:  Fred  W.  Hoch  Associates,  1948.  368  pp.  $5.00. 

Moore,  W.  Clement.  National  Cost  Estimating  Manual.  Phila- 
delphia: National  Paper  Box  Manufacturers'  Association,  1948. 
Loose  leaf.  $25.00. 
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Printers'  Ink  Staff.  Cutting  Sales  Costs.  New  York:  Funk  and 
Wagnalls,  1949. 474  pp.  $5.00. 

Smith,  Ruthven  K.  A  Guide  to  Estimating  Printing.  Chicago:  The 
Inland  Printer,  1948.  $12.50. 

van  Wormer,  W.  J.  Mr.  Blodgett  Pays  the  Bill:  How  to  Reduce 
Printing  Costs  for  Customers.  Wichita,  Kan.:  Printing  Industry 
of  Wichita,  1947.  48  pp.  $1.25. 

Vogl,  George  A.  Simplified  Cost  and  Accounting  System  for  Print- 
ers. New  York:  Fred  W.  Hoch  Associates,  1945.  32  pp.  $3.50. 

GENERAL  REFERENCES,  DICTIONARIES, 
AND  ENCYCLOPEDIAS 

Chidester,  Otis  H.  First  Year  Graphic  Arts.  Tucson,  Ariz.:  O.  H. 

Chidester,  1949.  103  pp. 
Clark,  Florence  E.  Craftsmen  in  the  Graphic  Arts.  Scranton,  Pa.: 

International  Textbook  Co.,  1950.  3rd  ed.  183  pp.  $3.00. 
Clark,  Merle  A.  Applied  Course  for  Student  Printers.  Peoria,  111.: 

Charles  A.  Bennett  Co.,  1949.  Loose  leaf.  $2.20. 
Cleeton,  Glen  U.,  and  Charles  W.  Pitkin.    General  Printing. 

Bloomington,  111.:  McKnight  and  AicKnight,  1945.  166  pp.  $2.10. 
Drury,  Charles  W.  Fundamental  Printers  Mathematics.  Alexandria, 

Va.:  Charles  W.  Drury,  1950.  $1.00. 
Fishenden,  R.  B.  (Ed.)  The  Penrose  Annual.  New  York  and  Lon- 
don: Pitman  Publishing  Corp.,  annually.  $8.50. 
Gamble,  Charles  W.  Modern  Illustration  Processes.  New  York: 

Pitman  Publishing  Corp.,  1950.  3rd  ed.  472  pp.  $6.00. 
Graphic  Arts.  New  York:  Garden  City  Publishing  Co.,  1936.  318  pp. 
Groesbeck,  Harry  A.,  Jr.  A  Primer  of  Engraving  and  Printing.  New 

York:  Colton  Press,  1950.  174  pp.  $2-5°- 
Hayes,  Charles  J.  Engraving  and  Printing  Methods.  Scranton,  Pa.: 

International  Correspondence  Schools.  165  pp.  $3.75. 
Heinike,  John  C,  and  George  W.  Mullenhoff.  Printing  Presswork 

Related  Instruction.  Albany,  N.  Y.:  University  of  the  State  of 

New  York,  1949.  83  pp.  $1.75. 
Hoch,  Fred  W.  Handbook  for  Pressmen.  New  York:  Fred  W.  Hoch 

Associates,  1946.  236  pp.  $3.50. 
.  Pressroom  Problems  and  Answers.  New  York:   Fred  W. 

Hoch  Associates,  1946.  272  pp.  $3.50. 
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Hyivies,  David  G.  Production  in  Advertismg.  New  York:  Colton 
Press,  1950.  392  pp.  $5.00. 

Jackson,  Hartley  E.  Printing  Primer:  Instruction  Sheets  in  Printing. 
Palo  Alto,  Calif.:  Stanford  University  Press,  1948.  52  pp.  $1.00. 

Jahn,  Hugo.  A  Dictionary  of  Graphic  Arts  Terms.  Chicago:  United 
Typothetae  of  America,  1928.  Part  VI,  No.  42,  Typographical 
Technical  Series  for  Apprentices,  U.  T.  A.  Committee  on  Edu- 
cation. 312  pp.  $1.25. 

Joachim,  L.  H.,  and  Edward  M.  Gottschall.  (Eds.)  Eighth  Graphic 
Arts  Production  Yearbook.  New  York:  Colton  Press,  1948.  594 
pp.  $15.00. 

.    Ninth  Graphic  Arts  Production  Yearbook.    New  York: 

Colton  Press,  1950.  728  pp.  $15.00. 

Karch,  R.  Randolph.  Graphic  Arts  Procedures.  Chicago:  American 
Technical  Society,  1948.  384  pp.  $3.75. 

Kaufmann,  Desire.  Graphic  Arts  Crafts.  New  York:  D.  Van  Nos- 
trand,  1948.  244  pp.  $2-75- 

Krumbhaar,  William.  Coating  and  Ink  Resins.  New  York:  Rein- 
hold  Publishing  Co.,  1947.  318  pp.  $8.00. 

M alone,  John  R.  New  Printing  Methods.  Lawrence,  Kan.:  Univer- 
sity of  Kansas  Press,  1950.  53  pp.  Free. 

Marinaccio,  Anthony,  and  Burl  N.  Osburn.  Exploring  the  Graphic 
Arts.  Scranton,  Pa.:  International  Textbook  Co.,  1946.  275  pp. 
$3.00. 

Melcher,  Daniel,  and  Nancy  Larrick.  Printing  a?id  Promotion 
Handbook.  New  York:  McGraw-Hill,  1949.  386  pp.  $6.00. 

Molitor,  W.  D.  Printing  Techniques.  Philadelphia:  Edward  Stern 
and  Co.,  1947. 60  pp.  $2.00. 

Nauth,  Raymond.  The  Chemistry  and  Technology  of  Plastics.  New 
York:  Reinhold  Publishing  Co.,  1947.  530  pp.  $9.50. 

Polk,  Ralph  W.  The  Practice  of  Printing.  Peoria,  111.:  Manual  Arts 
Press,  1945.  3rd  rev.  ed.  300  pp.  $2.75. 

Powter,  Neil  B.  The  Fundamentals  of  Printing  and  Duplicating. 
Montreal:  Howard  Smith  Paper  Mills,  1949.  78  pp.  $1.00. 

Smith,  Cortland  G.  The  Mechanics  of  Magazine  Publishing.  New 
York:  Magazine  World,  1949.  20  pp.  $1.00. 

Stuart,  Edwin  H.,  and  Grace  Stuart  Gardner.  Typography,  Lay- 
out and  Advertising  Production.  Pittsburgh:  Edwin  H.  Stuart, 
1946.  50  pp.  $1.00. 

21 


Tricks  of  the  Trade.  Chicago:  Graphic  Arts  Publishing  Co.,  1949.  91 

pp.  $2.25. 
Whetton,  Harry.  (Ed.)  Practical  Printing  and  Binding.  Forest  Hills, 

N.  Y.:  Transatlantic  Arts,  1949. 448  pp.  $4.75. 
Wolfe,  Herbert  J.  Printing  and  Litho  Inks.  New  York:  Mac  Nair- 

Dorland  Co.,  1949. 4th  rev.  ed.  478  pp.  $6.75. 
Yorke,  Cecil  B.  (Ed.)  Printing  Buyer's  Handbook.  Lynbrook,  N. 

Y.:  Yorke  Books,  1947.  296  pp.  $15.00. 

FINE  PRINTING  AND  HISTORY 

Armitage,  Merle.  Notes  on  Modern  Printmg.  New  York:  William 

E.  Rudge's  Sons,  1946.  84  pp.  $5.00. 
Armstrong,  Spencer.    101   of  the  World's  Greatest  Books.  New 

York:  Greystone,  1950.  823  pp.  $3.95. 
Autobiography  of  Benjamin  Franklin,  The.  New  York:  E.  P.  Dutton, 

1949.  240  pp.  $1.45. 
Becker,  Carl  L.  Benjamin  Franklin.  Ithaca,  N.  Y.:  Cornell  University 

Press,  1946.  49  pp.  $2.00. 
Benton,  Josiah  Henry.  John  Baskerville,  Type-Founder  and  Printer, 

1706-1775.  Portland,  Me.:  South  worth  Press,  1944.  nth  Typo- 

phile  Chapbook.  101  pp.  $5.00. 
Bigelovv,  John.  (Ed.)  Autobiography  of  Benjamin  Franklin.  New 

York:  Peter  Pauper  Press,  1945.  218  pp.  $3.50. 
Blum,  Andre.  The  Origins  of  Printing  and  Engraving.  New  York: 

Charles  Scribner's  Sons,  1940.  226  pp. 
Bohn,  Henry  G.  Origin  and  Progress  of  Printing.  New  York:  Dia- 

mant  Typographic  Service,  1946.  Reprint  of  a  lecture  delivered 

in  England  in  1857.  1 16  pp.  $2.50. 
Carter,  John.  Taste  and  Technique  in  Book  Collecting.  New  York: 

R.  R.  Bowker,  1948.  203  pp.  $5.00. 
Carter,  Thomas  F.  The  Invention  of  Printing  in  China  and  Its  Spread 

Westward.  New  York:  Columbia  University  Press,  193 1 . 
Diringer,  David.  The  Alphabet:  A  Key  to  the  History  of  Mankind. 

New  York:  Philosophical  Library,  1948.  607  pp.  $12.00. 
Dolphin,  The.  New  York:  Limited  Editions  Club.  4  vols,  issued  from 

1933101941. 
D Wiggins,  William  A.  Mss.  by  WA  D.  Portland,  Ale.:  Anthcensen 

Press,  1948.  152  pp.  $5.00. 
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Edelstein,  David  S.  Joel  Munsell:  Printer  and  Antiquarian.  New 
York:  Columbia  University  Press,  1950.  420  pp.  $5.00. 

E?igraved  and  Typographical  Work  of  Rudolph  Ruzicka,  The.  New 
York:  Grolier  Club,  1948.  36  pp.  $3.50. 

Evans,  Henry  H.  A  Guide  to  Rare  Books.  San  Francisco:  Porpoise 
Book  Shop,  1948.  71  pp.  $2.00. 

Farrand,  Max.  (Ed.)  Autobiography  of  Benjamin  Franklin.  Berke- 
ley, Calif.:  University  of  California  Press,  1949.  210  pp.  $2.50. 

.  Memoirs  of  Benjamin  Franklin.  Berkeley,  Calif.:  University 

of  California  Press,  1949.  422  pp.  $12.50. 

Fleuron,  The.  London:  Cambridge  University  Press.  7  vols,  issued 
from  1923  to  1930. 

Friend,  Leon,  and  Joseph  Hefter.  Graphic  Design.  New  York:  Mc- 
Graw-Hill, 1936. 407  pp. 

Goodman,  Nathan  G.  (Ed.)  A  Benjamin  Franklin  Reader.  New 
York:  Thomas  Y.  Crowell,  1945.  818  pp.  $3.50. 

Goudy,  Frederic  W.  A  Half-Century  of  Type  Design  and  Typog- 
raphy, 1895-1945.  New  York:  The  Typophiles,  1946.  2  vols. 
$10.00. 

Green,  Ralph.  The  Iron  Ha?id  Press  in  America.  Rowayton,  Conn.: 
Ralph  Green,  1948. 40  pp.  $2.50. 

Greenhood,  David,  and  Helen  Gentry.  Chronology  of  Books  and 
Printing.  New  York:  Macmillan,  1936.  186  pp. 

Harter,  Evelyn.  Printers  as  Men  of  the  World.  Mount  Vernon,  N. 
Y.:  Peter  Pauper  Press,  1947.  60  pp.  $3.50. 

Hess,  Sol.  Printing  Types:  Their  Origin  and  Development.  New 
York:  Diamant  Typographic  Service,  1947.  42  pp.  $2.00. 

Hicks,  John  Edwards.  Adventures  of  a  Tramp  Printer,  1880-1890. 
Kansas  City,  Mo.:  Mid-Americana  Press,  1950.  285  pp.  $3.75. 

Hogben,  Lancelot  T.  From  Cave  Painting  to  Comic  Strip.  New 
York:  Chanticleer  Press,  1949.  288  pp.  $5.00. 

Illuminated  Books  of  the  Middle  Ages  and  Renaissance.  Baltimore: 
Museum  of  Art,  1949.  $3.95. 

Jackson,  Holbrook.  Bookman's  Pleasure:  A  Recreation  for  Book 
Lovers.  New  York:  Farrar,  Straus  and  Co.,  1947.  264  pp.  $2.75. 

Johnson,  A.  F.  (Trans.)  Luminario:  or,  The  Third  Chapter  of  the 
"Liber  Elementorum  Litter arimi''  on  the  Construction  of  Roman 
Capitals  by  Giovam  Baptist  a  Verini.  Cambridge:  Harvard  Uni- 
versity Press,  1947. 42  pp.  $1 2.00. 
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Legros,  Lucien  A.,  and  J.  C.  Grant.  Typographical  Printing  Sur- 
faces. London:  Longmans,  1916. 

Lehmann-Haupt,  Hellmut.  Books  in  America.  New  York:  R.  R. 
Bowker,  1939. 403  pp.  $6.00. 

.  Peter  Schoeffer  of  Gernsheim  and  Mainz.  Rochester,  N.  Y.: 

The  Printing  House  of  Leo  Hart,  1950.  146  pp.  $5.00. 

McMurtrie,  Douglas  C.  The  Book:  The  Story  of  Printing  and  Book- 
?7iaking.  New  York:  Oxford  University  Press,  1948.  3rd  rev.  ed., 
2nd  ptg.  676  pp.  $7.00. 

Morison,  Stanley.  Four  Centuries  of  Fine  Printiiig:  272  Specimens 
of  the  Work  of  Presses  Established  Between  1465  a?id  1924.  New 
York:  Farrar,  Straus,  and  Co.,  1949.  2nd  rev.  ed.  342  pp.  $7.50. 

.  The  Art  of  Printing.  New  York:  Diamant  Typographic 

Service,  1945.  123  pp.  $2.50. 

The  Typographic  Arts:  Two  Lectures.  Cambridge:  Harvard 


University  Press,  1950.  106  pp.  $3.50. 
Mott,  Frank  L.  American  Journalism:  A  History  of  Newspapers  in 

in  the  United  States  Through  260  Years,  1690  to  1950.  New 

York:  Macmillan,  1950.  Rev.  ed.  835  pp.  $5.00. 
Ogg,  Oscar.  The  26  Letters.  New  York:  Thomas  Y.  Crowell,  1948. 

254  pp.  $3.50. 
Oswald,  John  Clyde.  A  History  of  Printing.  New  York.  Appleton, 

1928. 
.  Printing  in  the  Americas.  New  York:  Gregg  Publishing  Co., 

1937.  606  pp. 
Oxford  Almanack,  1674.-1946.  New  York:  Oxford  University  Press, 

1947.  56  pp.  50c. 
Paschal,  George  W.  A  History  of  Printing  in  North  Carolina. 

Raleigh,  N.  C:  Edwards  and  Broughton,  1946.  313  pp.  $5.00. 
Prijitmg  in  the  Twentieth  Century.  London:  The  Times  Publishing 

Co.,  1929.  343  pp. 
Ransom,  Will.  Printing:  A  Modest  Art.  New  York:  Diamant  Typo- 
graphic Service,  1948.  $2.00. 
Reiner,  Imre.  Modern  and  Historical  Typography.  New  York:  Paul 

A.  Struck,  1946.  125  pp.  $4.50. 
Rogers,  Bruce,  and  others.  BR  Marks  and  Remarks.  New  York:  The 

Typophiles,  1946.  150  pp.  $10.00. 
Rogers,  Bruce.  Paragraphs  on  Printing.  New  York:  William  Edwin 

Rudge,  1943.  198  pp.  $10.00. 


Rollins,  Carl  P.  Off  the  Dead  Bank.  New  York:  The  Typophiles, 
1949.  139  pp.  $5.00. 

Sale,  William  M.,  Jr.  Samuel  Richardson:  Master  Printer.  Ithaca, 
N.  Y.:  Cornell  University  Press,  1950.  389  pp.  $5.00. 

Sears,  Joseph  H.  Tennessee  Printers,  1791-1943;:  A  Review  of  Print- 
ing History  from  Roulstone's  First  Press  to  Printers  of  the 
Present.  Kingsport,  Tenn.:  Kingsport  Press,  1947.  47  pp.  Free. 

Shaffer,  Ellen  K.  The  Nuremberg  Chronicle.  Los  Angeles:  Daw- 
sons's  Book  Shop,  1 950.  80  pp.  $  1 5.00. 

Shipton,  Clifford  K.  Isaiah  Thomas:  Printer,  Patriot,  and  Philan- 
thropist, 1749-1831.  Rochester,  N.  Y.:  The  Printing  House  of 
Leo  Hart,  1948. 94  pp.  $5.00. 

Simon,  Howard.  Five  Hundred  Years  of  Art  i?i  Illustration.  New 
York:  World  Publishing  Co.,  1942.  476  pp.  $4.95. 

Swan,  Bradford  F.  Gregory  Dexter  of  London  and  New  England, 
1610-1700.  Rochester,  N.  Y.:  The  Printing  House  of  Leo  Hart, 
1949.  115  pp.  $5.00. 

Targ,  William.  (Ed.)  Carrousel  for  Bibliophiles.  New  York:  Philip 
C.  Duschnes,  1947.  400  pp.  $7.50. 

Updike:  American  Printer  and  His  Merry  mount  Press.  New  York: 
American  Institute  of  Graphic  Arts,  1948.  200  pp.  $3.50. 

Updike,  Daniel  B.  Printing  Types:  Their  History,  Forms  and  Use. 
Cambridge:   Harvard  University  Press,   1946.  Rev.  ed.  2  vols. 

$7-5°- 

Van  Doren,  Carl  C.  (Ed.)  Autobiographical  Writings  of  Benjamin 
Franklin.  New  York:  Viking  Press,  1945.  810  pp.  $5.00. 

Van  Doren,  Carl  C.  Be?ijamin  Franklin.  New  York:  World  Pub- 
lishers, 1948.  845  pp.  $2.49. 

Weber,  Carl  J.  (Comp.)  Eight  Hundred  Years  of  Fine  Printing, 
1146-1946.  Waterville,  Me.:  Colby  College  Press,  1946.  $1.50. 

Weitzmann,  Kurt.  Illustrations  in  Roll  and  Codex.  Princeton,  N. 
J.:  Princeton  University  Press,  1947.  219  pp.  $12.00. 

Wheat,  Carl  I.  The  Pioneer  Press  of  California.  San  Francisco:  Bio- 
books,  1948. 40  pp.  $10.00. 

Willoughby,  Edwin  E.  Fifty  Printers'1  Marks.  Berkeley,  Calif.:  Uni- 
versity of  California  Book  Arts  Club,  1947.  153  pp.  $3.50. 

Winship,  George  P.  Daniel  Berkeley  Updike  and  the  Merrymount 
Press.  Rochester,  N.  Y.:  The  Printing  House  of  Leo  Hart,  1947. 
141  pp.  $5.00. 
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.  The  Cambridge  Press,  1638-1692.  Philadelphia:  University 

of  Pennsylvania  Press,  1945.  385  pp.  $5.00. 
Winterich,  John  T.  Three  Lantern  Slides.  Urbana,  111.:  University 

of  Illinois  Press,  1950.  1 10  pp.  $2.50. 
Wroth,  Lawrence  C,  and  M.  W.  Adams.  American  Woodcuts  and 

Engravings,  1670-1800.  Providence,  R.  I.:  John  Carter  Brown 

Library,  1946. 44  pp.  $2.00. 
Wroth,  Lawrence  C.  Some  Reflections  on  the  Book  Arts  in  Early 

Mexico.  Cambridge:    Harvard  College  Library,    1945.   32   pp. 

$6.00. 
.  Typographic  Heritage.  Portland,  Me.:  Anthoensen  Press.  162 

pp.  $5.00. 

LAYOUT  AND  DESIGN 

Abrams,  Barney.  Technique  of  Fashion  Layout.  New  York:  Harper 

and  Brothers,  1948.  100  pp.  $6.00. 
Archbold,  A.  A.  (Comp.)  Offset  Scrapbook.  Los  Angeles:  A.  A. 

Archbold,  1949.  6th  book  of  a  series.  $6.00. 
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New  York:  McGraw-Hill,  1950.  2nd  ed.  152  pp.  $3.75. 
Bergling,  John  M.  Art  Alphabets  and  Lettering.  Coral  Gables,  Fla.: 

V.  C.  Bergling,  1948.  8th  ed.  $4.00. 
.  Art  Monograms  and  Lettering.  Coral  Gables,  Fla.:  V.  C. 

Bergling,  1948.  17th  ed.  $5.00. 
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Dutton,  1944.  268  pp.  $2.75. 

.  Poster  Design.  New  York:  Greenberg,  1945.  100  pp.  $3.50. 
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Container  Corporation  of  America.  Modern  Art  in  Advertising. 
Chicago:  Paul  Theobald,  1947.  120  pp.  39  plates.  $7.50. 
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-.  Pencil  Drawing  Step-by-Step.  New  York:  Reinhold  Publish- 
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Dover  Publications,  1947.  176  pp.  $7.50. 
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$5-oo. 
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McCausland,  Elizabeth.  (Ed.)  Work  for  Artists.  New  York: 
American  Artists  Group,  1947.  194  pp.  $3.00. 
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Peter,  John.  (Ed.)  Annual  of  Advertising  and  Editorial  Art.  New 
York:  Art  Directors  Club  of  New  York,  annually.  $8.00. 
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.  Pen,  Brush,  and  Ink.  New  York:  Watson-Guptill,  1949.  158 

pp.  $8.00. 
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pp.  $7.50. 

Readability  of  Type,  The.  Brooklyn:  Mergenthaler  Linotype  Co., 
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Schorr,  Harry  D.  The  Art  of  Layout  and  Figure  Indication.  New 
York:  George  Efron  and  Co.,  1950.  80  pp.  $6.00. 
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Severin,  Mark  F.  Making  a  Bookplate.  New  York:  Studio  Publica- 
tions, 1949.  84  pp.  $4.50. 
Shook,  Willis.  The  Art  of  Lettering  for  Reproduction.  New  York: 

House  of  Little  Books,  1945. 48  pp.  $  1 .00. 
Smith,  Dan.  Graphic  Arts  ABC:  Square  Serif.  Chicago:   Kroch, 
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Society  of  Industrial  Designers.  (Eds.)   U.  S.  Industrial  Design, 

1949-1950.  New  York:  Studio  Publications,  1950.  176  pp.  $10.00. 
Standard,  Paul.  Calligraphy'' 's  Flowering,  Decay,  and  Restoration, 

with  Hints  for  Its  Wider  Use  Today.  Chicago:   Society  for 

Typographic  Arts,  1947. 38  pp.  $5.00. 
Stanley,  Thomas  B.    The  Technique  of  Advertising  Production. 

New  York:  Prentice-Hall,  1946.  214  pp.  $6-75- 
Steffens,  Robert.  Engraved  Stationery  Handbook.  New  York:  The 

Cronite  Co.,  1950. 432  pp.  $10.00. 
Stern,  Walter.  Package  Engineering  Handbook.  Chicago:  Board 

Products  Publishing  Co.,  1949.  175  pp.  $7.50. 
Sturdivant,  Donald  J.  Modern  Show  Card  and  Theatrical  Poster 

Lettering.  Cincinnati:  Signs  of  the  Times,  1948.  134  pp.  $4.00. 
Svensen,  Carl  L.  The  Art  of  Lettering.  New  York:  D.  Van  Nos- 

trand  Co.,  1947.  136  pp.  $5.00. 
Thompson,  Samuel  W.  (Tommy).  How  to  Render  Roman  Letter 

Forms.  New  York:  American  Studio  Books,  1946.  80  pp.  $2.50. 
.  The  Script  Letter:  Its  For??!,  Construction,  and  Application. 

New  York:  American  Studio  Books,  1947.  2nd  ed.  127  pp.  $4.50. 
Basic  Layout  Design.  New  York:  Studio  Publications,  1950. 


$2.85. 

Tobias,  J.  Carroll.  Manual  of  Airbrush  Technique.  Boston:  Ameri- 
can Photographic  Publishing  Co.,  1946.  176  pp.  $3.50. 

Watson,  Ernest  W.  Forty  Illustrators  and  How  They  Work.  New 
York:  Watson-Guptill,  1946.  332  pp.  $10.00. 

Welo,  Samuel.  Studio  Handbooks:  Lettering,  Design,  Layouts,  and 
Alphabets.  Chicago:  F.  J.  Drake  and  Co.,  1948.  Rev.  ed.  267  pp. 
$3.00. 

Young,  Frank  H.  The  Technique  of  Advertising  Layout.  New  York: 
Crown  Publishers,  1946.  185  pp.  $6.00. 
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LITHOGRAPHY 

Dorst,  Paul  W.  Official  Report  of  Lithography  as  Found  in  Ger- 
many. Report  No.  PB  4116,  Office  of  Publication  Board.  Wash- 
ington, D.  C:  U.  S.  Department  of  Commerce,  1946.  Photostats 
$4.00. 

Kistler,  Lynton  R.  How  to  Make  a  Lithograph.  Los  Angeles:  L.  R. 
Kistler,  1950.  19  pp.  $17.50. 

Moon,  John  L.  Photo  Offset  Handbook  and  Trouble  Shooting  Guide. 
Spokane,  Wash.:  J.  L.  Moon,  1948.  130  pp.  $5.50. 

Offset  Scrapbooks.  New  York:  Fred  W.  Hoch  Associates,  undated. 
6  books  of  clip  sheets  of  art  work.  $3.00  each. 

Sayre,  Irene  H.  Photography  and  Platemaking  for  Photolithog- 
raphy. Chicago:  Lithographic  Textbook  Publishing  Co.,  1949. 
3rd  rev.  ed.  438  pp.  $6.50. 

.  The  Single  Color  Offset  Press.  Chicago:  Lithographic  Text- 
book Publishing  Co.,  1948.  284  pp.  $6.00. 

Stevens,  William  J.,  and  John  A.  McKinven.  How  to  Prepare  Art 
and  Copy  for  Offset  Lithography.  May  wood,  N.  J.:  Dorval  Pub- 
lishing Co.,  1948.  1 10  pp.  $5.25. 

White,  S.  C.  Lithographers  National  Association  Budget  Cost  Sys- 
tem. New  York:  Lithographers  National  Association,  $2.50. 

Willy,  C.  Mason.  Practical  Photo  Lithography.  New  York:  Pitman 
Publishing  Co.,  1947.  3rd  ed.  303  pp.  $4.75. 

Wood,  Arthur  M.  How  to  Sell  Lithography.  New  York:  Modern 
Lithography,  1946.  175  pp.  $5.00. 

Lithographic  Technical  Foundation.  (Note:  Because  of  the  large 
number  of  publications  the  Lithographic  Technical  Foundation 
issues,  the  listings  herein  are  abbreviated  to  save  space.  Titles  are 
listed  by  number  and  under  the  Foundation  classifications.) 

Shop  Manuals  (75c  Each) 

101 .  Paper  and  Humidity  in  the  Pressroom. 

102.  Dot  Etching  for  Offset  Lithography. 

103.  Albumin  Platemaking. 

104.  pH  Co?itrol  of  Fountain  Solutions. 

105.  Inking  Syste?n  for  the  Offset  Press. 

106.  Lithographic  Offset  Press  Blankets. 
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o-j.  Feeder  and  Delivery  for  Offset  Presses. 

08.  The  Dampening  System  of  Offset  Presses. 

09.  Guides,  Grippers  and  Insertion  Devices. 

10.  Graining  of  Lithographic  Plates. 

1 1 .  Offset  Plates  in  the  Pressroom. 

1 2.  Offset  Photography:  Line. 

13.  Inks  for  Offset  Lithography. 

1 4.  Packing  and  Pressures  for  Presses. 

1 5.  Press  Cylinders  for  Offset  Lithography. 

16.  Offset  Photography:  Color  Separation. 

1 7.  Hand  Transfers  for  Offset  Lithography. 

1 8.  Press  Troubles  for  Offset  Lithography. 

19.  Gauges  and  Instruments  for  Offset. 

20.  Photo-Composing  for  Offset  Lithography . 

2 1 .  Tone  and  Color  Correcting:  Retouching. 

22.  Proving  for  Offset  Lithography. 

23.  Platemaking  for  Offset:  Deep  Etch. 

24.  Offset  Photography:  Halftone. 
2  5 .  Paper  for  Offset  Lithography . 

26.  Paper  Conditioning  for  Offset  Lithography. 

27.  Pressroom  Problems. 

3 1 .  Plate  Troubles  in  Offset  Lithography. 
33.  Paper  Troubles  in  Offset  Lithography. 

Research  and  Technical  Publications 

204.  The  Light  Fastness  of  Lithographic  Ink  Pigments.  $2.00. 

206.  The  Albumin  Process  of  Photolithography.  $2.50. 

210.  Deep-Etched  Lithographic  Plates  Directly  from  Negatives. 

$2.00. 
zi  1.  Dot  Etching  on  Dry  Plates  and  Films.  $2.50 

212.  Litho-Kleen:  Improved  Treatment  for  Blankets  and  Rollers. 
$2.00. 

213.  The  Drying  of  Lithographic  Ink. 

214.  Improvements  in  Deep  Etch  Platemaking.  $2.50. 

215.  Sensitivity  Guide.  $2.00. 

301.  Modern  Paper  Co?iditio?iing  Methods  and  the  Paper 

Hygroscope.  $2.00. 
303.  Methods  of  Conditioning  Paper  for  Multi-Color  Offset. 

$2.00. 
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304.  Optical  Density  as  a  Measure  of  Tone  Value  in  Lithog- 
raphy. $2.00. 

305.  Dot  Area,  Dot  Density,  and  Tone  Value.  $2.00. 

306.  Prevention  of  Occupational  Dermatitis  (Chrome  Poison- 
i?ig).  $2.00. 

307.  Curling  of  Lithographic  Papers.  $2.00. 

308.  What  the  Lithographer  Should  Know  About  Paper.  $2.50. 

309.  Air  Conditionmg  for  Lithographers.  $2.50. 

647.,  648.,  649.  Lithographic  Abstracts.  Annually  from  1947. 

$2.00  each. 
701.  The  Control  of  Tone  Reproduction  in  Lithography.  $2.00. 
904.  The  Register  Ride. 
SB  1.  The  Paper  Hygroscope. 

801.  Improved  De sensitization  with  Cellidose  Gum. 

802.  Metal  Surf  ace  Treatment.  $2.00. 

Special  Subject  Texts  (#2.00  Each) 

403.,  404.  Chemistry  for  Lithographers.  2  vols. 
407.  Survey  of  Lithography. 

410.  Estimating:  Black  and  White. 

411.  Estimating:  Color. 
413.  Leadership  Training. 

Skilled  Craft  Texts  (#2.00  Each) 

50 1 .  Lithographic  Offset  Press  Troubles. 

502.  Offset  Platemaking:  Albumin. 

503 .  Offset  Photography:  Line. 

504.  Offset  Platemaking:  Deep  Etch  Gum  Process. 
505.,  506.  Lithographic  Offset  Press  Operating.  2  vols. 

507.  Offset  Stripping:  Black  and  White. 

508.  Offset  Photography:  Halftone. 

509.  Offset  Photography:  Color  Separation. 

510.  Tone  and  Color  Correcting:  Dot  Etching. 

511.  Tone  and  Color  Correcting:  Hand  Retouching. 

513.  Lithographic  Press  Technical. 

5 1 4.  Tone  and  Color  Correcting:  Opaquing. 
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NEWSPAPER  PRODUCTION 

Allen,  John  E.  Newspaper  Designing.  New  York:  Harper  and 
Brothers,  1947. 478  pp.  $6.00. 

Anthony,  Mitchell  J.  Just  the  Type.  Danville,  111.:  Danville,  Com- 
mercial News,  1948.  Published  by  the  Newspaper  Advertising 
Executives  Association.  52  pp.  $1.50  (to  members  only). 

Barnhart,  Thomas  F.  Weekly  Newspaper  Makeup  and  Typog- 
raphy. Minneapolis:  University  of  Minnesota  Press,  1949.  167 
pp.  $5.00. 

Borden,  Neil,  Malcolm  Taylor,  and  Howard  T.  Hovde.  Natiojial 
Advertising  in  Newspapers.  Cambridge:  Harvard  University 
Press,  1946. 486  pp.  $5.00. 

Bridge,  Don  U.  Men  and  Methods  of  Newspaper  Advertising.  New 
York:  Arco  Publishing  Co.,  1947.  199  pp.  $3.50. 

Brigham,  Clarence  S.  (Comp.)  History  and  Bibliography  of  Ameri- 
can Newspapers,  1690-1820.  Worcester,  Mass.:  American  Anti- 
quarian Society,  1947.  2  v°ls-  $15-00. 

Dalgin,  Ben.  Advertising  Production.  New  York:  McGraw-Hill, 
1946.  244  pp.  $4.00. 

Garst,  Robert  E.  (Ed.)  The  Newspaper:  Its  Making  and  Its  Mean- 
ing. New  York:  Charles  Scribner's  Sons,  1945.  207  pp.  $2.00. 

Hoffman,  Ural  N.  Student  Newspaper  Advertising.  Tacoma, 
Wash.:  Laural  Bookcraft,  1947.  Rev.  ed.  98  pp.  $1.20. 

.    Student  Journalism.    Tacoma,  Wash.:    Laural  Bookcraft, 

1946.  2nd  ed.  262  pp.  $1.65. 

Jackson,  Hartley  E.  Newspaper  Typography.  Palo  Alto,  Calif.: 
Stanford  University  Press,  1948.  2nd  ed.  4th  ptg.  178  pp.  $2.75. 

Lund,  John  V.  Newspaper  Advertising.  New  York:  Prentice-Hall, 

i947-459PP-$5-65- 
McClure,  Leslie  W.  Newspaper  Advertising  and  Promotion.  New 

York:  Macmillan,  1950.479  pp.  $4.50. 

Preparations  for  Engravings  and  Duplicate  Printing  Materials  for 
Good  Newspaper  Production.  New  York:  American  News- 
paper Publishers  Association,  1949.  24  pp. 

Production  of  the  R.  O.  P.  Color  in  the  Milwaukee  Journal.  Mil- 
waukee: Milwaukee  Journal,  1950.  190  pp.  $2.50. 

Reddick,  De  Witt  C.  Journalism  and  the  School  Paper.  New  York: 
D.  C.  Heath,  1949. 3rd  ed.  419  pp.  $2.40. 
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Sinel,  Jo.  (Comp.)  Newspaper  Advertising  Annual,  1949.  Clare- 
mont,  Calif.:  Saunders  Press,  1949.  91  pp.  $15.00. 

Steigleman,  Walter  A.  The  Newspaperman  and  the  Law.  Du- 
buque, Iowa:  Wiliam  C.  Brown  Co.,  1950.  400  pp.  $4.50. 

Sutton,  Albert  A.  Design  and  Makeup  of  the  Newspaper.  New 
York:  Prentice-Hall,  1948. 483  pp.  $7.65. 

Wolseley,  Roland  E.,  and  L.  R.  Campbell.  Exploring  Journalism. 
New  York:  Prentice-Hall,  1949.  2nd  ed.  620  pp.  $5.65. 

PAPER 

American  Pulp  and  Paper  Mill  Superintendents'  Association. 

Handling  and  Shipping  Practices  of  the  Paper  Industry.  West- 
brook,  Me.:  H.  S.  Cobb  Printing  Co.,  1944.  $1.50. 

Bearse,  Norman,  and  others.  Starch  for  Paper  Coatings.  New  York: 
Technical  Association  of  the  Pulp  and  Paper  Industry,  1947.  120 
pp.  $5.00. 

Belcher,  V.  A.,  and  others.  Pigments  for  Paper  Coating.  New  York: 
Technical  Association  of  the  Pulp  and  Paper  Industry.  135  pp. 
$5.00. 

Bettendorf,  Harry  J.  A  History  of  Paperboard  and  Paperboard 
Coyitainers.  Chicago:  Board  Products  Publishing  Co.,  1946.  135 
pp.  $6.00. 

Dictionary  of  Paper,  The.  New  York:  American  Paper  and  Pulp 
Association,  1940.  365  pp.  $5.00. 

Ellis,  Lewis  E.  Print  Paper  Pendulum:  Group  Pressures  and  the  Price 
of  Newsprint.  New  Brunswick,  N.  J.:  Rutgers  University  Press, 
1948.  215  pp.  $3.00. 

Glossary  of  Packaging  Terms.  New  York:  Packaging  Institute,  1949. 
216  pp.  $2.75. 

Grant,  Julius.  Laboratory  Handbook  of  Pidp  and  Paper  Manu- 
facturing. New  York:  Longmans,  Green,  and  Co.,  1943.  320 
pp.  $10.00. 

Guthrie,  John  A.  The  Economics  of  Pulp  and  Paper.  Pullman, 
Wash.:  State  College  of  Washington,  1950.  205  pp.  $2.50. 

History  of  the  Wisconsin  Paper  Industry,  1848-1948.  Chicago:  How- 
ard Publishing  Co.,  1948.  $2.00. 

Hunter,  Dard.  Paper  Making  in  lndo  China.  Chillicothe,  Ohio: 
Mountain  House  Press,  1947.  $38.50. 
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Hunter,  Dard.  Papermaking:  The  History  and  Technique  of  an 
Ancie?it  Craft.  New  York:  Knopf,  1947.  2nd  ed.  680  pp.  $12.50. 

Kellogg,  Royal  S.  Newsprint  Paper  in  North  America.  New  York: 
Newsprint  Service  Bureau,  1949.  94  pp.  $  1 5.00. 

Lafontaine,  Gerard  H.  (Comp.)  Dictionary  of  Terms  Used  in 
Paper,  Printing  and  Allied  Industries.  French-English  and  Eng- 
lish-French. Montreal:  Howard  Smith  Paper  Mills,  1949.  1 10  pp. 

Lingen,  Alfred  W.  Paper  and  Printing  Dictionary .  German-English 
and  English-German.  Paderbom,  Germany:  Ferdinand  Schon- 
ingh,  1948.  400  pp.  $3.15. 

Manufacture  and  Dyeing  of  Paper,  The.  Wilmington,  Del.:  E.  I.  du 
Pont  de  Nemours  and  Co.,  1947.  174  pp. 

McNaughton,  William  G.  Newsprint  Paper  Machine  Operation. 
New  York:  Newsprint  Service  Bureau,  1948.  56  pp.  $4.00. 

Mills,  George  J.  Paper  Cutting:  Machines  and  Techniques.  Pitts- 
burgh: Carnegie  Institute  of  Technology,  1949-  26  pp.  $1.25. 

Mosher,  Robert  H.  (Ed.)  Specialty  Papers.  Brooklyn:  Remsen  Press, 
1950.  512  pp.  $10.00. 

Perry,  Josephine.  The  Paper  Industry.  New  York:  Longmans, 
Green,  and  Co.,  1946.  1 28  pp.  $2.00. 

Pulp  and  Paper  Industry  of  the  United  States  and  Canada.  Manu- 
facture of  Pulp  and  Paper.  New  York:  McGraw-Hill.  5  vols. 
$6.50  each. 

Pulpwood  Stands:  Procurement  and  Utilization.  New  York:  Tech- 
nical Association  of  the  Pulp  and  Paper  Industry.  190  pp.  $5.00. 

Sorrell,  S.  E.  Paper  Base  Laminates.  New  York:  Interscience  Pub- 
lishers, 1950.  224pp.  $>2-75- 

Standards  on  Paper  and  Paper  Products.  Philadelphia:  American 
Society  for  Testing  Materials,  1948.  Enlarged  ed.  304  pp.  $2.50. 

Statistics  of  Paper,  The.  New  York:  American  Paper  and  Pulp  Asso- 
ciation, 1947.  52  pp.  $5.00. 

Taylor,  Jack.  The  Characteristics  and  Functions  of  Printing  Papers. 
Tulsa,  Okla.:  Jack  W.  Taylor.  $5.00. 

Technical  Association  of  the  Pulp  and  Paper  Industry.  Technical 
Association  Papers.  New  York:  American  Pulp  and  Paper  Asso- 
ciation, annually.  $8.00. 

United  Nations  Educational  Scientific,  and  Cultural  Organi- 
zation. Problem  of  Newsprint  and  Other  Printing  Paper.  New 
York:  Columbia  University  Press,  1949.  65c. 
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Von  Hagen,  Victor  W.  The  Aztec  and  Maya  Papermakers.  New 

York:  J.  J.  Augustin,  1943.  1 20  pp.  $6.00. 
Waggoner,  Mills  W.  Gummed  Tape  Users'  Handbook.  Shelton, 

Conn.:  Better  Packages,  Inc.,  1948.  50c. 
Werner,  Arthur  W.  High-Speed  Production  of  Corrugated  Boxes. 

Chicago:  Board  Products  Publishing  Co.,  1946.  $2.00. 
.  Manufacture  of  Fibre  Shipping  Containers.  Chicago:  Board 

Products  Publishing  Co.,  1944.  2nd  rev.  ed.  81  pp.  $1.75. 
West,  Clarence  J.  (Comp.)  Paper-Base  Plastics.  Appleton,  Wis.: 

Institute  of  Paper  Chemistry,  1946.  102  pp.  $5.00. 
.  Paper  Testing.  Appleton,  Wis.:  Institute  of  Paper  Chemistry, 

1949.  2nded.  182  pp.  $5.00. 
.  Sizing  of  Paper.  Appleton,  Wis.:  Institute  of  Paper  Chem- 
istry, 1945.474  pp.  $20.50. 

The  Wet  Strength  of  Paper.  Appleton,  Wis.:  Institute  of 


Paper  Chemistry,  1947.  65  pp. 

Wheelwright,  William  Bond.  Paper  Trade  Terms.  Boston:  Calla- 
way Associates,  1947.  Rev.  ed.  $2.00. 

Your  Paper  Estimate  Answer  Book.  Chicago:  Modern  Franklin  Co., 
1945. 

PHOTO-ENGRAVING 

Edes  Treasure  Book,  Containing  jjo  Short-Cut  Photoengraving 

Ideas.  Plymouth,  Mass.:  Edes  Manufacturing  Co.,  1949.  162  pp. 

Free  to  photoengravers. 
Flader,  Louis,  and  J.  S.  Mertle.  Modem  Photoengraving.  Chicago: 

Modern  Photoengraving  Publishers,  1948.  334  pp.  $15.00. 
Guzman,  Ignacio  L.  Photo-Engraving  in  Black  and  White.  Tus- 

kegee,  Ala.:  Tuskegee  Institute  Press,  1949.  40  pp.  $1.00. 
Hackleman,  Charles  W.    Commercial  Engraving  and  Printing. 

Indianapolis:  Commercial  Engraving  and  Publishing  Co.,  1924. 

2nd  ptg.  rev.  838  pp. 
Horgan,  Stephen  H.  Photoengraving  in  Black  a?id  Color.  Boston: 

American  Photographic  Publishing  Co.,  1946.  2nd  ed.  112  pp. 

$2.00. 
Lawrence,  William  B.  Manual  of  Standard  Cost  and  Accounting 

Systems  for  Photoengravers.  Chicago:  American  Photoengrav- 
ers Association,  1946.  104  pp.  $5.00. 
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.  The  Standard  Scale  in  Theory  and  Practice.  Chicago:  Ameri- 
can Photoengravers  Association,  1947.  124  pp.  $5.00. 

Mertle,  J.  S.  Process  Photography  and  Platemaking.  St.  Louis: 
Cramer  Dry  Plate  Co.,  1947.  Rev.  ed.  $  1 .00. 

Mason,  Edward  F.  How  Halftone  Dots  Make  Pictures.  Iowa  City, 
Iowa:  Edward  F.  Mason,  1949.  89  pp.  $2.25. 

Photoengraving  Specifications  Manual.  Washington,  D.  C:  Printing 
Industry  of  America,  1950.  32  pp.  50c. 

Photo-Engraving  Zinc.  Brooklyn:  Atlantic  Zinc  Co.,  undated.  69  pp. 

Schaffert,  Vaaler,  Winkler,  and  Deubner.  The  Ferric  Chloride 
Etching  of  Copper  for  Photo-Engravings.  Columbus:  Photo- 
Engravers  Research,  Inc.,  1949.  48  pp.  $3.50. 

Smith,  William  J.,  E.  L.  Turner,  and  C.  D.  Hallam.  Photoengrav- 
ing in  Relief.  New  York:  Pitman  Publishing  Co.,  1947.  2nd  ed. 
303  pp.  $4.75. 

Soubiran,  Julien  J.  (Comp.)  Art  and  Technique  of  Photoengraving. 
New  York:  Horan  Engraving  Co.,  1946.  Rev.  2nd  ptg.  90  pp. 
$1.50. 

PHOTOGRAPHY 

Abel,  Charles.  Commercial  Photographic  Lightings.  New  York: 

Greenberg,  1948.  272  pp.  $7.50. 
.  Professional  Photography  for  Profit.  New  York:  Greenberg, 

1946. 466  pp.  $5.00. 

What's  Wrong  with  This  Picture?  New  York:  Greenberg, 


1950.  184  pp.  $5-°°- 

Baker,  T.  Thorne.    Photographic  Emulsion  Technique.    Boston: 

American  Photographic  Publishing  Co.,  1948.  2nd  ed.  341  pp. 

$7-50- 
Better  Prints.  Baltimore:  The  Camera  Magazine,  1950.  192  pp.  $3.50. 

Briggs,  W.  G.  The  Camera  in  Advertising  and  Industry.  New  York: 
Pitman  Publishing  Corp.,  1948.  2nd  ed.  117  pp.  $5.00. 

Brown,  Earle  B.  Optical  Instruments.  Brooklyn:  Chemical  Publish- 
ing Co.,  1945.  580  pp.  $10.00. 

Chamberlain,  Katherine.  An  Introduction  to  the  Science  of  Pho- 
tography. New  York:  Macmillan,  1950.  $4.75. 

Cox,  Arthur.  Optics:  The  Technique  of  Definition.  New  York:  Pit- 
man Publishing  Corp.,  1950.  412  pp.  $5.75. 

38 


Curtis,  Thomas  S.  Handbook  of  Color  Photography.  Los  Angeles: 
T.  S.  Curtis,  1948.  3  vols.  $10.00. 

Dunn,  Carlton.  Natural  Color  Processes.  St.  Paul,  Minn.:  American 
Photography,  1950.  5th  ed.  288  pp.  $4.00. 

Eder,  Josef  M.  History  of  Photography.  New  York:  Columbia  Uni- 
versity Press,  1945.  880  pp.  $10.00. 

Feininger,  Andreas.  On  Photography.  New  York:  Ziff-Davis,  1949. 
409  pp.  $15.00. 

Fraprie,  Frank  R.,  and  Franklin  I.  Jordan.  (Eds.)  American  Annual 
of  Photography.  Boston:  American  Photographic  Publishing 
Co.,  annually.  2  vols.  $3.00  each. 

Fraprie,  Frank  R.,  and  Robert  H.  Morris.  Copying  Technique.  Bos- 
ton: American  Photographic  Publishing  Co.,  1946.  128  pp.  $2.00. 

Friedman,  Joseph  F.  History  of  Color  Photography.  Boston:  Ameri- 
can Photographic  Publishing  Co.,  1944.  524  pp.  $10.00. 

Gable,  J.  Harris.  Complete  Introduction  to  Photography.  New 
York:  Harper  and  Brothers,  1948.  270  pp.  $3.50. 

German  Photographic  Industry.  Report  No.  PB  75852,  Office  of 
Technical  Services.  Washington,  D.  C:  U.  S.  Department  of 
Commerce.  $7.00  for  photostat  copy;  $2.00  for  microfilm. 

Godsey,  Townsend.  Free  Lance  Photography.  New  York:  Duell, 
Sloan  and  Pearce,  1947.  246  pp.  $4.00. 

.  Guide  to  Photographic  Control.  New  York:  Duell,  Sloan  and 

Pearce,  1948.  200  pp.  $4.00. 

Hiscox,  Gardner  D.,  and  T.  O'Conor  Sloane.  (Eds.)  Henley's 
Twentieth  Century  Book  of  Formulas,  Processes,  and  Trade 
Secrets.  Boston:  American  Photographic  Publishing  Co.,  1945. 
886  pp.  $4.00. 

Jacobson,  C.  I.  Developing:  The  Technique  of  the  Negative.  New 
York:  Focal  Press,  1948.  7th  English  rev.  ed.  320  pp.  $3.50. 

.  Enlarging:  The  Technique  of  the  Positive.  New  York:  Focal 

Press,  1 948 .316  pp.  $3.50. 

James,  Thomas  H.,  and  George  C.  Higgins.  The  Fundamentals  of 
Photographic  Theory.  New  York:  John  Wiley  and  Sons,  1948. 
286  pp.  $3.50. 

Kodak  Reference  Handbook.  Rochester,  N.  Y.:  Eastman  Kodak  Co., 
1946.  Loose  leaf.  400  pp.  $2.75. 

Lester,  Henry  M.  Photo-Lab  Index.  New  York:  Morgan  and  Lester, 
1949.  10th  ed.  Loose  leaf.  23  sections.  $9.00. 
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McComb,  Stanley  J.  Preparation  of  Photographic  Prints  for  Medical 
Publication.  Springfield,  111.:  C.  C.  Thomas,  1950.  77  pp.  $2.00. 

McCoy,  Robert  A.  Practical  Photography.  Bloomington,  111.:  Mc- 
Knightand  McKnight,  1950.  221  pp.  $4.00. 

McGarrett,  Vincent.  Toward  Better  Photography.  Boston:  Ameri- 
can Photographic  Publishing  Co.,  1947.  260  pp.  $3.00. 

Mees,  C.  E.  Kenneth.  Photography.  New  York:  Macmillan,  1945. 
2nd  ed.  $5.00. 

.  The  Theory  of  Photographic  Processes.  New  York:  Mac- 
millan, 1942.  1 124  pp.  $13.50. 

Mich,  Daniel  D.,  and  Edwin  Eberman.  The  Technique  of  the  Pic- 
ture Story.  New  York:  McGraw-Hill,  1945.  239  pp.  $3.50. 

Miller,  Thomas  H.,  and  Wyatt  Brummitt.  This  Is  Photogi'aphy. 
New  York:  Garden  City  Publishing  Co.,  1946.  260  pp.  $2.00. 

Morgan,  Willard  D.  (Ed.)  1001  Ways  to  Improve  Photographs. 
New  York:  William  H.  Wise,  1945.  400  pp.  $4.75. 

Neblette,  Carroll  B.  Careers  in  Photography.  Chicago:  Ziff-Davis, 
1946.  182  pp.  $3.50. 

Neblette,  Carroll  B.,  and  H.  N.  Todd.  Ele?nentary  Photographic 
Sensitometry .  Kutztown,  Pa.:  P.  S.  A.  Journal,  1950.  100  pp. 
$3.00. 

Neblette,  Carroll  B.,  and  L.  D.  Stroebel.  Introduction  to  Photog- 
raphy. Rochester,  N.  Y.:  Rochester  Institute  of  Technology, 
1948.  2 10  pp.  $3.00. 

Newhall,  Beaumont.  History  of  Photography  from  1839  to  the 
Present  Day.  New  York:  Museum  of  Modern  Art,  1950.  256 
pp.  $5.00. 

Nurnberg,  Walter.  Lighting  for  Photography:  Means  and  Methods. 
New  York:  Focal  Press,  1948.  170  pp.  $4.00. 

Pressman,  Zev,  and  Paul  Lamle.  Handbook  of  Better  Photography. 
New  York,  Tudor  Publishing  Co.,  1950.  159  pp.  $3.00. 

Rollefson,  Gerhard  K.,  and  Milton  Burton.  Photochemistry  and 
the  Mechanisms  of  Chemical  Reactions.  New  York:  Prentice- 
Hall,  1949.  Rev.  ed.  496  pp.  $7.65. 

Southworth,  J.,  and  Thomas  L.  J.  Bentley.  Photographic  Chem- 
icals and  Chemistry.  New  York:  Pitman  Publishing  Corp.,  1948. 
2nd  rev.  ed.  1 28  pp.  $2.50. 

Sussman,  Aaron.  Amateur  Photographer's  Handbook.  New  York: 
Thomas  Y.  Crowell,  1948.  3rd  ed.  448  pp.  $3.75. 
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Tupholme,  C.  H.  S.  Photography  in  Engineering.  Brooklyn:  Chem- 
ical Publishing  Co.,  1949.  276  pp.  $6.50. 

Valasek,  Joseph,  bitroduction  to  Theoretical  and  Experimental 
Optics.  New  York:  John  Wiley  and  Sons,  1950.  454  pp.  $6.50. 

Wall,  Edward  J.,  and  F.  I.  Jordan.  Photographic  Facts  and  For- 
mulas. Boston:  American  Photographic  Publishing  Co.,  1947. 
Rev.  ed.  364  pp.  $5.00. 

Whiting,  John  R.  Photography  Is  a  Language.  New  York:  Ziff- 
Davis,  1947.  142  pp.  $6.00. 

Wolfman,  Augustus.  (Ed.)  Universal  Photo  Almanac.  Boston: 
American  Photographic  Publishing  Co.,  1947.  $1.50. 

Zielke,  Moni  H.,  and  F.  G.  Beezley.  How  to  Take  Industrial  Photo- 
graphs. New  York:  McGraw-Hill,  1948.  113  pp.  $5.00. 

PROCESSES 

Aniline  Printing.  Chicago:  Library  of  Industrial  Research,  1946.  Re- 
port No.  620-W.  Photostats  of  articles  and  letters.  30  pp.  $4.50. 

Beedham,  R.  John.  Wood  Engraving.  New  York:  Transatlantic 
Arts,  1949.  2nd  ed.  57  pp.  $1.50. 

Caruzzi,  Richard  F.  Offset  Duplicator  Techniques.  New  York: 
Harold  L.  Taylor,  1948. 96  pp.  $3.50. 

Commercial  Rotogravure  Printing  and  Champlain  Rotogravure 
Presses.  Pressman's  Home,  Tenn.:  Technical  Trade  School,  1949. 
38  pp. 

di  Gemma,  Joseph.  Lumiprinting.  New  York  Watson-Guptill,  1948. 
113  pp.  $3.50. 

German  Silk  Screen  Printing  Process.  Report  No.  PB  23638,  Office 
of  Technical  Services.  Washington,  D.  C:  U.  S.  Department  of 
Commerce,  1946.  Photostat  $2.00;  microfilm  50c. 

Goggin,  Joseph  D.  Manual  of  Stereotyping.  Mount  Morris,  111.:  Kable 
Brothers,  1943.  256  pp.  $5.00. 

Kosloff,  Albert.  Elementary  Silk  Screen  Printing.  Chicago:  Naz- 
Dar  Co.,  1946.  2nd  ed.  $1.75. 

Reiner,  Imre.  Wood  Engraving:  A  Contribution  to  the  History  of 
the  Art.  New  York:  Paul  A.  Struck,  1947.  1 1 1  pp.  $7.50. 

Shokler,  Harry.  Artist's  Manual  for  Silk  Screen  Prifit  Making.  New 
York:  American  Artists  Group,  1947.  170  pp.  $3.00. 


4i 


Sternberg,  Harry.  Modem  Methods  mid  Materials  of  Etching.  New 

York:  McGraw-Hill,  1949.  146  pp.  $4.00. 
Strauss,  Victor.  Modem  Silk  Screen.  New  York:  Pied  Piper  Press, 

1950.  28  pp.  $1.50. 
Watson,  Ernest  W.,  and  Norman  Kent.  (Eds.)  The  Relief  Print: 

Woodcut,  Wood  Engraving,  and  Linoleum  Cut.  New  York: 

Watson-Guptill,  1945.  79  pp.  $4.50. 


Periodicals 


Publishers  of  periodicals  may  provide  information  from  two 
directions:  that  which  is  contained  in  the  contents  of  graphic  arts 
publications,  and  which  may  be  located  by  referring  to  one  of  the 
indexes  of  periodical  literature;  and  that  available  from  publishers  of 
all  classes  of  periodicals  relating  to  their  individual  plant  operations, 
such  as  statistics  and  methods  within  plants. 

U Inch's  Periodicals  Directory1  lists  which  of  the  general  indexes 
contains  the  index  to  a  given  magazine.  It  is  a  classified  guide  to  a 
selected  list  of  current  periodicals,  both  foreign  and  domestic.  Three 
of  these  general  indexes  are  of  value  in  the  graphic  arts,  all  being 
publications  of  the  H.  W.  Wilson  Company,  950  University  Avenue, 
New  York  52,  N.  Y.,  and  may  be  found  in  most  public  libraries.  The 
Reader's  Guide  to  Periodical  Literature  lists  subjects  in  selected  gen- 
eral circulation  magazines  with  entries  beginning  in  January,  1900. 
The  Art  Index  includes  graphic  art  subjects  which  are  fine  arts  only, 
starting  with  periodicals  issued  after  January,  1929.  The  Industrial 
Arts  Index  lists  graphic  arts  titles  appearing  in  technical  magazines, 
and  is  cumulative  since  191 3.  Each  of  these  indexes  lists  the  maga- 
zines included  at  the  beginning  of  the  book. 

tUlrich,  Carolyn  F.  (Ed.)  New  York:  R.  R.  Bowker,  1947.  5th  ed. 
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Of  primary  importance  is  the  graphic  arts  index  appearing 
monthly  as  a  feature  of  the  P.  I.  A.  Management  Reports1.  The  con- 
tents of  the  major  graphic  arts  industry  publications  of  the  United 
States,  Canada,  and  Great  Britain  are  indexed  and  classified  under 
subject  headings.  Photostat  copies  of  any  article  listed  may  be  pur- 
chased from  the  P.  I.  A.  offices  at  7 19  1 5th  Street  NW,  Washington  5, 
D.  C.  Once  each  year  the  index  is  accumulated  and  published  as  a 
single  volume  by  the  International  Graphic  Arts  Education  Associa- 
tion at  the  P.  I.  A.  address.  This  index  is  also  published  in  each  issue  of 
the  Share  Your  Knowledge  Review2. 

Major  trade  papers  and  magazines  of  the  graphic  arts  and  related 
industries  in  the  United  States  are  listed  below.  Each  entry  includes 
the  name  of  the  publication,  frequency  of  issue,  name  and  address  of 
the  publisher,  and  price  per  year.  The  list  is  based  upon  a  list  appear- 
ing in  The  Ninth  Production  Yearbook3.  Labor  union  periodicals  are 
included  separately  under  that  heading  in  another  section  of  this  book, 
page  63.  House  organs,  also,  are  not  listed  since  lists  may  be  found 
in  The  Printers'  Ink  Directory  of  House  Organs*. 

ADVERTISING 

The  Advertiser.  Monthly.  The  Advertiser,  1 1  West  42nd  Street,  New 
York  1 8,  N.Y.  $5.00. 

Advertiser's  Digest.  Monthly.  Publisher's  Digest,  415  North  Dear- 
born Street,  Chicago  10,  111.  Free. 

Advertising  Age.  Weekly.  Advertising  Publications,  Inc.,  100  East 
Ohio  Street,  Chicago  1 1,  111.  $2.00. 

Advertising  Agency.  Monthly.  Moore  Publishing  Co.,  9  East  38th 
Street,  New  York  1 6,  N.  Y.  $4.00. 

Direct  Advertising.  Quarterly.  Paper  Makers'  Advertising  Associa- 
tion, 581  Boylston  Street,  Boston  16,  Mass.  Free. 

Industrial  Marketing.  Monthly.  Advertising  Publications,  Inc.,  100 
East  Ohio  Street,  Chicago  1 1,  111.  $3.00. 

Premium  Practice  and  Business  Promotion.  Monthly.  Bill  Brothers 
Publishing  Corp.,  386  4th  Avenue,  New  York  16,  N.  Y.  $3.00. 

1  Washington,  D.  C:  Printing  Industry  of  America,  Inc.,  weekly. 
2Cincinnati:  Association  of  Printing  House  Craftsmen,  monthly. 
3New  York:  Colton  Press,  1950.  Pp.  546-547. 
4New  York:  Printers''  Ink  Magazine,  1950.  164  pp.  $5.00. 
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Printed  Selling  and  Production.  Monthly.  Davidson  Publishing  Co., 

405  East  Superior  Street,  Duluth,  Minn.  $3.00. 
Printers'1  Ink.  Weekly.  Printers'  Ink  Publishing  Co.,  205  East  42nd 

Street,  New  York  1 7,  N.  Y.  $4.00. 
Reporter  of  Direct  Mail  Advertising.  Monthly.  Henry  Hoke,  17  East 

42nd  Street,  New  York  17,  N.  Y.  $6.00. 
Signs  of  the  Times.  Monthly.  Signs  of  the  Times  Publishing  Co.,  1 209 

Sycamore  Street,  Cincinnati  1,  Ohio.  $3.00. 
Southern  Advertising  and  Publishing.  Monthly.  E.  H.  Abernethy 

Publishing  Co.,  Inc.,  75  3rd  St.  NW,  Atlanta,  Ga.  $2.00. 
Southwestern  Advertising  and  Marketing.  Monthly.  J.  R.  Brown, 

Southland  Life  Annex,  Dallas  1 ,  Texas.  Free. 
Tell.  Monthly.  Marketing  Publications,  Inc.,  507  5th  Avenue,  New 

York  1 7,  N.  Y.  Industry  distributed. 
Tide.  Weekly.  Tide  Publishing  Co.,   232  Madison  Avenue,  New 

York  16,  N.Y.  $5.00. 
Today's  Advertising.  Daily.  Trade  Newspapers,  Inc.,  31 10  Elm  Ave- 
nue, Baltimore,  Md.  $  1 5.00. 
Western  Advertising.  Monthly.  Ramsey  Oppenheim  Publications, 

580  Market  Street,  San  Francisco  4,  Calif.  $2.00. 
Western  Selling.  Monthly.  Robert  Cron,  552  South  Serrano  Avenue, 

Los  Angeles  5,  Calif.  $3.00. 

PACKAGING 

The  American  Box  Maker.  Monthly.  Howard  Publishing  Co.,  1 1 1 

West  Washington  Street,  Chicago  2,  111.  $3.00. 
Fibre  Containers.   Monthly.   Board  Products  Publishing  Co.,   228 

North  La  Salle  Street,  Chicago  1,  111.  $5.00. 
Good  Packaging.  Monthly.  Pacific  Trade  Papers,  210  Mississippi 

Street,  San  Francisco  10,  Calif.  $3.00. 
Modern  Packaging.  Monthly.  Modern  Packaging  Corp.,   122  East 

42nd  Street,  New  York  17,  N.  Y.  $5.00. 
Packaging  Parade.  Monthly.  Haywood  Publishing  Co.,  360  North 

Michigan  Avenue,  Chicago  1,  111.  $5.00. 

PAPER 

The  American  Paper  Converter.  Monthly.  Howard  Publishing  Co., 
1 1 1  West  Washington  Street,  Chicago  2,  111.  $3.00. 
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The  American  Paper  Merchant.  Monthly.  Howard  Publishing  Co., 
m  West  Washington  Street,  Chicago  2,  111.  $3.00. 

Bulletin  of  the  Institute  of  Paper  Chemistry.  Monthly.  Institute  of 
Paper  Chemistry,  Appleton,  Wis. 

Mill  Stock  Reporter.  Daily.  Atlas  Publishing  Co.,  425  West  25th 
Street,  New  York  1,  N.  Y.  $20.00. 

Official  Board  Markets.  Weekly.  Board  Products  Publishing  Co.,  228 
North  La  Salle  Street,  Chicago  1 ,  111.  $  1 8.00. 

Paper  and  Paper  Products.  Semi-monthly.  Walden  Sons  and  Mott,  41 
Park  Row,  New  York  7,  N.  Y.  $4.00. 

Paper  and  Twine  Journal.  Monthly.  Paper  and  Twine  Journal  Pub- 
lishing Co.,  i860  Broadway,  New  York  23,  N.  Y.  $2.00. 

The  Paper  Industry  and  Paper  World.  Monthly.  Fritz  Publications, 
59  East  Van  Buren  Street,  Chicago  5,  111.  $2.00. 

Paper  Mill  News.  Weekly.  L.  D.  Post,  Inc.,  1440  Broadway,  New 
York  1 8,  N.Y.  $4.00. 

Paper  Sales.  Monthly.  Davidson  Publishing  Co.,  405  East  Superior 
Street,  Duluth,  Minn.  $3.00. 

Paper  Trade  Journal.  Weekly.  Lockwood  Publishing  Co.,  15  West 
47th  Street,  New  York  19,  N.  Y.  $5.00. 

Pulp  and  Paper.  Monthly.  Miller-Freeman  Publications,  7 1  Columbia 
Street,  Seattle  4,  Wash.  $4.00. 

Southern  Pulp  and  Paper  Manufacturer.  Monthly.  E.  H.  Abernethy 
Publishing  Co.,  75  3rd  Street  NW,  Atlanta,  Ga.  $2.00. 

Tappi.  Monthly.  Technical  Association  of  the  Pulp  and  Paper  Indus- 
try, 122  East  42nd  Street,  New  York  17,  N.  Y.  $7.50. 

PHOTOGRAPHY 

American  Photography.  Alonthly.  American  Photographic  Publish- 
ing Co.,  607  Guardian  Building,  St.  Paul,  Minn.  $2.50. 

The  Camera.  Monthly.  The  Camera,  Inc.,  Morris  Building,  Baltimore 
i,Md.  $5.00. 

Commercial  Photographer.  Monthly.  Charles  Abel,  Inc.,  Caxton 
Building,  Cleveland  15,  Ohio.  $2.00. 

Modern  Photography.  Monthly.  Automobile  Digest  Publishing 
Corp.,  22  East  1 2th  Street,  Cincinnati  10,  Ohio.  $2.50. 

Photographic  Age.  Monthly.  Photographic  Age  Publishing  Co.,  18 19 
Broadway,  New  York  23,  N.  Y.  $3.00. 
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Photographic  Trade  News.  Monthly.  Photographic  Trade  News, 

Inc.,  1 1 1 4  i  st  Avenue,  New  York  2 1 ,  N.  Y.  $  2 .00. 
Popular  Photography.  Monthly.  Ziff-Davis  Publishing  Co.,  185  North 

Wabash  Avenue,  Chicago  1,  111.  $3.00. 
Professional  Photo grapher.    Monthly.  Charles  Abel,  Inc.,  Caxton 

Building,  Cleveland  15,  Ohio.  $2.00. 
U.  S.  Camera.  Monthly.  U.  S.  Camera  Publishing  Co.,  420  Lexington 

Avenue,  New  York  1 7,  N.  Y.  $2.50. 

PRINTING  PROCESSES 

The  American  Printer.  Monthly.  Moore  Publishing  Co.,  9  East  38th 
Street,  New  York  16,  N.  Y.  $3.00. 

Bookbinding  and  Book  Production.  Monthly.  Bookbinding  and  Book 
Production,  Inc.,  50  Union  Square,  New  York  3,  N.  Y.  $3.00. 

Electrotypers  and  Stereotypers  Bidletin.  Monthly.  International  Asso- 
ciation of  Electrotypers  and  Stereotypers,  701  Leader  Building, 
Cleveland  14,  Ohio.  $5.00. 

Graphic  Arts  Monthly  and  the  Printing  Industry.  Monthly.  Graphic 
Arts  Publishing  Co.,  608  South  Dearborn  Street,  Chicago  5,  111. 
Free. 

Graphic  Arts  Review.  Monthly.  M.  and  L.  Publishing  Co.,  Lafayette 
Building,  5th  and  Chestnut,  Philadelphia  6,  Pa.  $2.00. 

The  Inland  Printer.  Monthly.  MacLean-Hunter  Publishing  Corp., 
309  West  Jackson  Boulevard,  Chicago  6,  111.  $4.00. 

The  Linotype  News.  Monthly.  Mergenthaler  Linotype  Co.,  29  Ryer- 
son  Street,  Brooklyn,  N.  Y.  Free. 

Modem  Lithography.  Monthly.  Industry  Publications,  Inc.,  254  West 
3 1  st  Street,  New  York  i,N.  Y.  $3.00. 

National  Lithographer.  Monthly.  H.  W.  C.  Browne,  1 1  Park  Place 
New  York  7 ,  N.  Y.  %  3 .00. 

New  England  Printer  and  Publisher.  Monthly.  T.  J.  Tierney,  470 
Atlantic  Avenue,  Boston  10,  Mass.  $3.00. 

Pacific  Printer  and  Publisher.  Monthly.  Worth  Hale,  333  Kearney 
Street,  San  Francisco  8,  Calif.  $2.00. 

Photo-Engravers'  Bidletin.  Monthly.  American  Photo-Engravers'  As- 
sociation, 175  West  Jackson  Boulevard,  Chicago,  111.  $3.00. 

P.  I.  A.  Management  Reports.  Weekly.  Printing  Industry  of  Amer- 
ica, Inc.,  719  15th  Street  NW,  Washington  5,  D.  C.  To  mem- 
bers only. 
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Portfolio.  Quarterly.  Zebra  Press,  22  East  12th  Street,  Cincinnati  10, 

Ohio.  $12.00. 
Pri?it.  Quarterly.  W.  E.  Rudge,  24  Elm  Street,  Woodstock,  Vt.  $7.50. 
Printing  Equipment  Engineer.  Monthly.  Willsea  Publishing  Co.,  1276 

West  3rd  Street,  Cleveland  1 3,  Ohio.  $3.50. 
Printing  Magazme.  Monthly.  Walden  Sons  and  Mott,  41  Park  Row, 

New  York  7,  N.  Y.  $3.00. 
Pri?iti?ig  News.  Weekly.  Printing  News,  Inc.,  468  4th  Avenue,  New 

York  16,  N.Y.  $2.00. 
Printing  Views.  Monthly.  Printing  Views,  730  North  Franklin  Street, 

Chicago  10,  111. 
Publishers'  Auxiliary.  Weekly.  Western  Newspaper  Union,  210  South 

Desplaines  Street,  Chicago,  111. 
Share  Your  Knowledge  Review.  Monthly.  Association  of  Printing 

House  Craftsmen,  18  East  4th  Street,  Cincinnati  2,  Ohio.  To 

members  only. 
Southern  Printer.  Monthly.  E.  H.  Abernethy  Publishing  Co.,  75  3rd 

Street  NW,  Atlanta,  Ga.  $2.00. 
Texas  Lithography.  Monthly.  Century  Printing  Co.,  1408  Marilla 

Street,  Dallas  1 ,  Texas. 
The  Trade  Compositor.  Monthly.  International  Trade  Composition 

Association,  M.  and  L.  Publishing  Co.,  Lafayette  Building,  5th 

and  Chestnut,  Philadelphia  6,  Pa.  $2.00. 
Western  Printer  and  Lithographer.  Monthly.  West  Coast  Publica- 
tions, 3923  West  6th  Street,  Los  Angeles  5,  Calif.  $3.00. 
Who's  Who  in  the  Composing  Room.  Monthly.  Intertype  Corp.,  360 

Furman  Street,  Brooklyn  2,  N.  Y.  Free. 

PUBLISHING 

The  American  Press.  Monthly.  American  Press  Association,  920 
Broadway,  New  York  10,  N.  Y.  $2.00. 

California  Publisher.  Monthly.  California  Newspaper  Publishers  As- 
sociation, Pacific  Electric  Building,  Los  Angeles  14,  Calif.  $3.00. 

Co?itrolled  Circidation  Newspaper  Rate  and  Data  Guide.  Semi-annual. 
Controlled  Circulation  Newspapers  of  America,  Inc.,  5309  Ham- 
ilton Avenue,  Cleveland  14,  Ohio.  Controlled  circulation. 

Editor  and  Publisher.  Weekly.  Editor  and  Publisher  Co.,  1475  Broad- 
way, New  York  1 8,  N.  Y.  $4.00. 
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National  Publisher.  Monthly.  National  Editorial  Association,  222 
North  Michigan  Avenue,  Chicago  1,  111.  $2.00. 

Publishers'  Weekly.  R.  R.  Bowker  Co.,  62  West  45th  Street,  New- 
York  19,  N.  Y.  $6.00. 

MISCELLANEOUS 

The  American  Artist.  Monthly.  Watson-Guptill  Publications,  Inc., 
345  Hudson  Street,  New  York  14,  N.  Y.  $4.00. 

The  American  Inkmaker.  Monthly.  Mac  Nair-Dorland  Co.,  254 
West  3 1  st  Street,  New  York  1,  N.  Y.  $3.00. 

Graphic  Arts  Education.  Quarterly.  International  Graphic  Arts  Ed- 
ucation Association,  719  15th  Street  NW,  Washington  5,  D.  C. 
To  members  only. 

International  Blue  Printer.  Aionthly.  International  Association  of  Blue 
Print  and  Allied  Industries,  506  North  Wabash  Avenue,  Chicago 
5,  111.  $5.00. 

Patent  and  Trade  Mark  Review.  Monthly.  Trade  Mark  Activities, 
Inc.,  347  Madison  Avenue,  New  York  17,  N.  Y.  $10.00. 

Trade  Mark  Reporter.  Monthly.  United  States  Trade  Mark  Associa- 
tion, 522  5th  Avenue,  New  York  18,  N.  Y.  $25.00. 

For  any  detailed,  comprehensive  listing  of  periodicals  see  Ayefs 
Directory  of  Newspapers  and  Periodicals1,  a  complete  directory  of 
publications  issued  in  the  United  States  and  possessions,  the  Philip- 
pines, Canada,  and  Bermuda.  It  is  classified  by  city  and  state,  by  sub- 
ject, and  alphabetically,  listing  for  each  publication  the  address,  name 
of  editor,  circulation,  date  founded,  page  size,  and  subscription  rate. 

A  second  comprehensive  listing  is  that  of  the  Standard  Rate  and 
Data  Service'-  which  includes  technical  information  about  each  publi- 
cation, such  as  page  size,  colors  available,  and  complete  advertising 
rates  and  closing  dates.  Other  listings  which  may  be  of  value  are  the 
Directory  of  Business,  Vocatio?ial  and  Diversion  Magazines*  and  the 
Industrial  Market  Data  Book*. 

iPhiladelphia:  N.  W.  Ayer  and  Son,  annually. 
2Chicago:  Standard  Rate  and  Data  Service,  monthly. 
3Indianapolis:  Commercial  Engraving  and  Publishing  Co.,  1947.  49  pp.  $1. 
4 Chicago:  Advertising  Publications,  Inc.,  annually.  (Market  and  publica- 
tions data  number  of  Industrial  Marketing  Magazine.) 
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British  periodicals  are  listed  in  Willing 's  Press  Guide1,  a  compre- 
hensive, alphabetical  index  of  publications  of  the  United  Kingdom, 
Northern  Ireland,  Eire,  and  principal  dominions,  colonies,  and  for- 
eign countries.  These  periodicals  are  classified  and  indexed  in  the 
P.  I.  A.  Management  Reports. 


Directories 


There  are,  catering  to  various  needs  of  the  graphic  arts,  a  large 
number  of  aggressive  suppliers  who  constitute  still  another  satisfac- 
tory source  of  information.  The  problem  is  one  of  locating  names  and 
addresses  of  firms  active  in  a  desired  field.  These  names  and  addresses 
may  be  found  in  one  or  more  of  the  directories  issued  for  the  graphic 
arts  and  allied  industries.  A  comprehensive  list  of  directories  with  an- 
notations of  contents  and  addresses  of  their  publishers  may  be  pur- 
chased from  the  U.  S.  Department  of  Commerce  for  65c  a  copy.  It  is 
entitled  American  Business  Directories,  Industrial  Series  No.  67. 

The  following  list  includes  directories  available  to  the  graphic 
arts,  publishing,  and  paper  industries.  Addresses  of  their  publishers 
may  be  found  in  the  "Periodicals"  section.  In  most  instances  these 
directories  are  revised  and  corrected  annually;  therefore,  the  user 
should  be  certain  to  get  the  latest  edition. 

Annual  Reference  Number  of  Printing  Equipment  Engineer.  Cleve- 
land: Willsea  Publishing  Co.,  annually. 

Ayefs  Directory  of  Newspapers  and  Periodicals.  Philadelphia:  N. 
W.  Ayer  and  Son,  annually. 

Buying  Guide  and  Directory.  New  York:  Moore  Publishing  Co.,  an- 
ually.  (December  issue  of  The  American  Printer.) 

iLondon:  Willing's  Press  Service,  annually. 
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Classified  Board  Mill  Directory.  Chicago:  Board  Products  Publishing 
Co.,  annually.  75c. 

Directory  of  Eqnipme?it  and  Supplies.  Chicago:  MacLean-Hunter 
Publishing  Corp.,  annually.  (December  issue  of  The  Inland 
Printer.) 

Directory  of  Mailing  List  Sources.  Chicago:  Dartnell  Corp.,  1948. 
$5.00. 

Directory  of  Members  and  Affiliates:  The  Anierican  Pulp  and  Paper 
Mill  Superintendents'  Association,  Inc.  Cumberland  Mills,  Me.: 
H.  S.  Cobb  Printing  Co.,  1 946.  $  1 .00. 

Directory  of  Producers,  Importers,  and  Agents  Offering  Market 
Wood  Pulp.  New  York:  Association  of  Pulp  Consumers,  Inc., 
1947.  2nd  ed.  $7.50. 

Falk,  Alfred  T.  (Ed.)  Directory  of  Advertising  and  Marketing 
Education  in  the  United  States.  New  York:  Advertising  Federa- 
tion of  America,  1947. 48  pp.  $2.90. 

Library  of  Facts.  Annual  Editor  and  Publisher  Market  Guide  and 
International  Year  Book.  New  York:  Editor  and  Publisher  mag- 
azine, annually. 

Literary  Market  Place.  New  York:  R.  R.  Bowker  Co.,  annually.  $3.50. 

Lockwood's  Directory  of  the  Paper  and  Allied  Trades.  New  York: 
Lockwood  Publishing  Co.,  annually.  $10.00. 

MacRae's  Blue  Book.  Chicago:  MacRae's  Blue  Book  Co.,  annually. 
$15.00. 

Modern  Packaging  Encyclopedia.  New  York:  Modern  Packaging 
Corp.,  1948.  1200  pp.  $6.50. 

Paper  and  Pulp  Mill  Catalog.  Chicago:  Fritz  Publications,  Inc.,  annu- 
ally. 

The  Paper  Catalog.  New  York:  Walden  Sons  and  Mott,  semi-annu- 
ally. 6  sections,  $  1 .50  per  section. 

The  Paper  Yearbook.  Duluth,  Minn.:  Davidson  Publishing  Co.,  an- 
nually. $8.00. 

Post's  Paper  Mill  Directory.  New  York:  L.  D.  Post,  Inc.,  annually. 
$5.00. 

Printing  Trades  Blue  Book.  Chicago:  Graphic  Arts  Publishing  Co. 
Illinois,  1949.  363  pp.  $15.00. 
Indiana,  1950.  Loose  leaf,  100  pp.  $3.50. 
Iowa,  1950.  Loose  leaf,  80  pp.  $3.00. 
Kansas,  1950.  Loose  leaf,  50  pp.  $2.00. 
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Michigan,  1950.  Loose  leaf,  140  pp.  $5.50. 

Minnesota,  1950.  Loose  leaf,  95  pp.  $3.00. 

Missouri,  1950.  Loose  leaf,  115  pp.  $4.50. 

Nebraska,  1950.  Loose  leaf,  40  pp.  $1.50. 

North  Dakota,  1950.  Loose  leaf,  20  pp.  $1.00. 

Ohio,  1950.  Loose  leaf,  224  pp.  $8.50. 

South  Dakota,  1950.  Loose  leaf,  20  pp.  $1.00. 

Wisconsin,  1950.  Loose  leaf,  100  pp.  $3.50. 
Printing  Trades  Blue  Book.  New  York:  A.  F.  Lewis  and  Co.,  Inc. 

35th  edition  of  greater  New  York  and  New  Jersey,  1950.  735 
pp.  $15.00. 

22nd  eastern  edition  including  the  Atlantic  seaboard  states  and 
Pennsylvania,  1950.  758  pp.  f^.oo1. 
Printing  Yearbook  and  Almanac.  New  York:  Walden  Sons  and  Mott, 

annually.    (Directory   issue    of   Printing  Magazine;   not   sold 

separately.) 
Pidp  and  Paper  Industry's  Directory  of  the  Pacific  Coast.  Seattle: 

Miller-Freeman  Publications,  annually.  $2.00. 
Source  of  Supply  Directory.  Chicago:  Howard  Publishing  Co.,  an- 
nually. $2.00. 
Standard  Advertising  Register  and  Agency  List.  New  York:  National 

Register  Publishing  Co.,  Inc.,  tri- annually.  $35.00. 
Thomas''  Register  of  American  Manufacturers.  New  York:  Thomas 

Publishing  Co.,  annually.  $1 5.00. 
Standard  Rate  and  Data  Service.  Chicago:  Standard  Rate  and  Data 

Service,  monthly.  Subscription  $25.00  per  section. 
Walden'1 's  ABC  Guide.  New  York:  Walden  Sons  and  Mott,  annually. 

$5.00. 
Walden'' s  Directory.  New  York:  Walden  Sons  and  Mott,  annually. 

$3.00. 
Walden's  Paper  Production  Year  Book.  New  York:  Walden  Sons 

and  Mott,  annually.  $3.00. 
Who  Makes  It  and  Where.  New  York:  Andrew  Geyer,  Inc.,  annu- 
ally. $2.00. 


Wote:  Other  sectional  issues  of  the  Blue  Book  are  in  preparation  at  the 
time  of  this  writing.  For  sections  not  listed  contact  the  publishers. 
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II.  Sources  Section 


Lib 


raries 


Foremost  among  the  general  sources  of  information  are  libraries 
and  librarians.  By  consulting  a  librarian  one  may  determine  what 
published  materials  are  available  about  a  given  subject,  or,  if  the  field 
of  knowledge  is  restricted,  one  may  be  directed  to  a  source  which 
in  turn  will  provide  the  desired  information.  A  local  library  should 
be  the  first  consulted  about  a  problem  which  may  be  answered  from 
books  or  periodicals.  Should  extensive  information  be  needed,  one 
might  consult  any  of  the  libraries  in  the  United  States  which  are 
particularly  strong  in  the  graphic  arts  field.  A  very  brief  list  follows: 

Annmary  Brown  Memorial  Library,  Providence  6,  R.  I. 

Boston  Public  Library,  Boston  17,  Mass. 

Columbia  University  Library,  New  York  27,  N.  Y. 

Library  of  Congress,  Washington  25,  D.  C. 

Harvard  University  Library,  Cambridge  38,  Mass. 

Newberry  Library,  Chicago  1  o,  111. 

New  York  Public  Library,  New  York  1 8,  N.  Y. 

As  a  further  suggestion  the  curators  of  rare  books  or  special  collec- 
tions can  be  of  tremendous  help  in  answering  questions  within  their 
specialized  fields.  For  a  complete,  classified  list  of  special  collections 
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within  the  libraries  of  the  United  States,  see  the  index  of  The  Ameri- 
can Library  Directory1.  For  advanced,  exhaustive  research,  D.  C. 
McMurtrie,  in  his  book  The  Invention  of  Printing:  A  Bibliography2, 
lists  the  outstanding  graphic  arts  collections  in  libraries  all  over  the 
world. 


Schools 

Recent  estimates  of  the  number  of  schools  offering  studies  in 
graphic  arts  place  the  total  at  about  2300.  Judging  from  the  results  of 
a  survey  made  in  1950  through  offices  of  the  state  superintendents  of 
public  instruction,  this  is  a  conservative  estimate,  since  every  state 
except  Wyoming  and  Nevada  has  schools  teaching  graphic  arts,  and 
the  more  populous  states  have  several  hundred  each.  With  this  in 
mind  it  becomes  apparent  that  all  schools  having  graphic  arts  classes 
cannot  be  listed  within  the  scope  of  this  book.  Therefore,  the  list 
following  is  a  brief  list  of  the  larger  schools  in  the  respective  states. 
For  a  detailed  or  specific  list,  contact  the  writer  at  Carnegie  Institute 
of  Technology,  Pittsburgh  1 3,  Pennsylvania. 

Alabama:  Alabama  School  of  Trades,  Gadsden.  Tuskegee  Insti- 
tute, Tuskegee. 

Arkansas:  Senior  High  School,  Fort  Smith.  Senior  High  School, 
Little  Rock. 

California:  Wiggins  Trade  -  Technical  Institute,  1646  South 
Olive  Street,  Los  Angeles  15.  Laney  Trade  and  Technical  Institute, 
Oakland.  State  Teachers  College,  San  Jose. 

Colorado:  Emily  Griffith  Opportunity  School,  13th  and  Welton 
Streets,  Denver  4. 

'Brown,  Karl.  (Comp.)  New  York:  R.  R.  Bowker  Co.,  1948. 
2Chicago:  Illinois  Club  of  Printing  House  Craftsmen,  1942. 
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Connecticut:  Bullard-Havens  Technical  School,  401  Kossuth 
Street,  Bridgeport. 

District  of  Columbia:  Government  Printing  Office  Apprentice 
School,  North  Capitol  Street,  Washington.  Bell  Vocational  High 
School,  Hiatt  Place  and  Lamont  Street  NW,  Washington  10. 

Florida:  Palm  Beach  County  Vocational  School,  810  Gardenia 
Street,  West  Palm  Beach. 

Illinois:  Crane  Technical  School,  2245  West  Jackson  Boulevard, 
Chicago  12.  Northern  Illinois  State  Teachers  College,  De  Kalb.  Til- 
den  Technical  High  School,  8428  South  Blackstone  Avenue,  Chicago 
9.  Washburne  Trade  School,  1225  North  Sedgwick  Street,  Chicago 
10. 

Indiana:  Arsenal  Technical  High  School,  1500  East  Michigan 
Street,  Indianapolis. 

Iowa:  Des  Moines  Technical  School,  Des  Moines. 

Kansas:  Kansas  State  Teachers  College,  Pittsburg. 

Kentucky:  Theodore  Ahrens  Trade  School,  546  South  First 
Street,  Louisville. 

Louisiana:  Isaac  Delgado  Central  Trade  School,  615  City  Park 
Avenue,  New  Orleans. 

Maryland:  Ottmar  Mergenthaler  School  of  Printing,  Green- 
mount  Avenue  and  Eager  Street,  Baltimore  2. 

Massachusetts:  Rindge  Technical  School,  Broadway  and  Irving 
Street,  Cambridge.  Roxbury  Aiemorial  High  School,  Townsend  and 
Warren  Streets,  Roxbury.  Boys'  Trade  School,  Worcester  5. 

Michigan:  Cass  Technical  High  School,  2421  Second  Street, 
Detroit  1.  High  School  of  Commerce,  2330  Grand  River,  Detroit  1. 

Minnesota:  Dunwoody  Industrial  Institute,  818  Wayzata  Boule- 
vard, Minneapolis.  Graphic  Arts  Technical  School,  1 104  Currie  Ave- 
nue, Minneapolis. 

Missouri:  Coles  Vocational  School,  1835  Tracy,  Kansas  City  8. 
Hadley  Technical  High  School,  3405  Bell  Avenue,  St.  Louis. 

Nebraska:  Technical  High  School,  33rd  and  Cuming  Streets, 
Omaha. 

New  Jersey:  Essex  County  Vocational  School,  275  Sussex  Ave- 
nue, Newark.  Middlesex  County  Vocational  School,  1  Easton  Ave- 
nue, New  Brunswick. 

New  York:  Burgard  Vocational  School,  400  Kensington,  Buffalo. 
New  York  School  of  Printing,  461  Eighth  Avenue,  New  York  1. 
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School  of  Linotype  Instruction,  29  Ryerson  Street,  Brooklyn  5. 
Rochester  Institute  of  Technology,  65  Plymouth  Avenue  South, 
Rochester  8. 

North  Dakota:  State  School  of  Science,  Wahpeton. 

Ohio:  High  School  of  Graphic  Arts,  McAlillan  and  Essex  Place, 
Cincinnati  6.  Timken  Vocational  High  School,  521  West  Tuscarawas 
Street,  Canton.  Parker  Vocational  High  School,  130  East  First  Street, 
Dayton. 

Oklahoma:  Central  High  School,  Oklahoma  City.  Central  High 
School,  Tulsa.  Oklahoma  A.  and  M.  College,  Okmulgee. 

Oregon.  Benson  Polytechnic  School,  546  Northeast  Twelfth 
Street,  Portland  1 1 . 

Pennsylvania:  Carnegie  Institute  of  Technology,  Pittsburgh  13. 
Murrell  Dobbins  Vocational  School,  Twenty-Second  and  Lehigh, 
Philadelphia.  School  for  Monotype  Instruction,  24th  and  Locust 
Streets,  Philadelphia.  Printing  Institute,  Inc.,  2206  Chestnut  Street, 
Philadelphia. 

Rhode  Island:  Providence  Trade  School,  150  Pond  Street, 
Providence. 

South  Dakota:  State  Teachers  College,  Brookings. 

Tennessee:  Pressmen's  Home  School,  Pressmen's  Home.  South- 
ern School  of  Printing,  15 14  South  Street,  Nashville. 

Texas:  Masonic  Home  and  School,  3400  Vaughn  Boulevard, 
Fort  Worth.  San  Antonio  Vocational  and  Technical  School,  637 
Main  Avenue,  San  Antonio  5.  Southwest  School  of  Printing,  1101 
Commerce  Street,  Dallas  1 1.  University  of  Houston,  3600  St.  Bernard 
Street,  Houston. 

Virginia:  Hampton  Institute,  Hampton.  Virginia  Mechanics 
Institute,  Richmond. 

Washington:  Spokane  Trade  School,  Fourth  and  Post  Streets, 
Spokane  9.  Edison  Technical  School,  17 12  Harvard  Avenue,  Seattle 
22. 

West  Virginia:  McKinley  Vocational  High  School,  Wheeling. 
West  Virginia  Institute  of  Technology,  Montgomery. 

Wisconsin:  Milwaukee  Vocational  School,  1015  North  Sixth 
Street,  Milwaukee  3.  Stout  Institute,  Menomonie. 


5° 


Trade  Associations 

Often  valuable  as  sources  of  information  are  the  national  trade 
associations  organized  within  the  graphic  arts  industry,  each  to  pro- 
mote particular  aims.  The  list  below  includes  a  representative  group 
of  these  graphic  arts  associations.  To  get  the  names  and  addresses  of 
local  representatives  of  any  of  the  associations,  the  national  office 
should  be  consulted.  A  complete,  annotated  listing  of  national  trade 
associations  may  be  found  in  National  Associations  of  the  United 
States1,  the  Department  of  Commerce's  13th  directory  of  business 
organizations. 

Advertising  Federation  of  America,  330  West  42nd  Street,  New  York 
i8,N.Y. 

Advertising  Specialty  National  Association,  1346  Connecticut  Ave- 
nue., NW,  Washington  6,  D.  C. 

Advertising  Typographers  Association  of  America,  461  8th  Avenue, 
NewYorki,N.Y. 

Agricultural  Publishers  Association,  333  North  Michigan  Avenue, 
Chicago  1 ,  111. 

American  Association  of  Advertising  Agencies,  420  Lexington  Ave- 
nue, New  York  1 7,  N.  Y. 

American  Book  Publishers  Council,  62  West  47th  Street,  New  York 
19,  N.Y. 

American  Institute  of  Graphic  Arts,  1 1 5  East  40th  Street,  New  York 
i6,N.Y. 

American  Newspaper  Publishers  Association,  370  Lexington  Avenue, 
New  York  1 7,  N.Y. 

American  Paper  and  Pulp  Association,  122  East  42nd  Street,  New 
York  1 7,  N.Y. 

American  Photo-Engravers  Association,  175  West  Jackson  Boule- 
vard, Chicago  4,  111. 

American  Publishers  Conference,  Investment  Building,  Washington 
5,D.C. 

iWashington,  D.  G:  U.  S.  Department  of  Commerce,  1950.  $3.50. 
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American  Pulp  and  Paper  Mill  Superintendents  Association,  220  East 

42nd  Street,  New  York  1 7,  N.  Y. 
American  Pulpwood  Association,  220  East  42nd  Street,  New  York 

17,  N.Y. 
American  Soda  Pulp  Export  Association,  230  Park  Avenue,  New 

Yorki7,N.Y. 
American  Textbook  Publishers  Institute,  1  Madison  Avenue,  New 

Yorkio,N.Y. 
Associated  Business  Papers,  205  East  42nd  Street,  New  York  17,  N.  Y. 
Associated  Church  Press,  1228  Spruce  Street,  Philadelphia  7,  Pa. 
Associated  Court  and  Commercial  Newspapers,  1004  Market  Street, 

St.  Louis  1,  Mo. 
Association  of  American  Playing  Card  A4anufacturers,  420  Lexington 

Avenue,  New  York  1 7,  N.  Y. 
Association  of  American  Wood  Pulp  Importers,  230  Park  Avenue, 

New  York  1 7,  N.Y. 
Association  of  Comic  Magazine  Publishers,  535  5th  Avenue,  New 

York  1 7,  N.Y. 
Association  of  Export  Advertising  Agencies,  271  Madison  Avenue, 

New  York  1 6,  N.Y. 
Association  of  National  Advertisers,  285  Madison  Avenue,  New  York 

1 7,  N.Y. 
Association  of  North  American  Directory  Publishers,  244  Madison 

Avenue,  New  York  1 6,  N.  Y. 
Association  of  Pulp  Consumers,  250  Park  Avenue,  New  York  17,  N.  Y. 
Audit  Bureau  of  Circulations,  165  West  Wacker  Drive,  Chicago  1,  111. 
Blotting  Paper  Manufacturers  Association,    122  East  42nd  Street, 

New  York  1 7,  N.Y. 
Book  Manufacturers  Institute,  25  West  43rd  Street,  New  York  18, 

N.Y. 
Book  Paper  Manufacturers  Association,  122  East  42nd  Street,  New 

York  1 7,  N.Y. 
Business  Forms  Institute,  220  East  42nd  Street,  New  York  17,  N.  Y. 
Carbon  Paper  and  Inked  Ribbon  Association,  17  John  Street,  New 

York  7,  N.  Y. 
Catholic  Press  Association,  410  South  Michigan  Avenue,  Chicago  5, 

111. 
Coated  and  Processed  Paper  Association,  1002  Union  Trust  Building, 

Providence  3, R.I. 
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Controlled  Circulation  Audit,  420  Lexington  Avenue,  New  York 
i7,N.Y._ 

Controlled  Circulation  Newspapers  of  America,  1235  East  53rd 
Street,  Cleveland  14,  Ohio. 

Direct  Mail  Advertising  Association,  17  East  42nd  Street,  New  York 
i7,N.Y. 

Employing  Bookbinders  of  America,  28  West  44th  Street,  New  York 
i8,N.Y. 

Employing  Photo-Engravers  Association  of  America,  53  West  Jack- 
son Boulevard,  Chicago  4,  111. 

Employing  Printers  Association  of  America,  53  West  Jackson  Boule- 
vard, Chicago  4,  111. 

Engraved  Stationery  Manufacturers  Association,  321  Tower  Build- 
ing, Washington  5,  D.  C. 

Envelope  Manufacturers  Association  of  America,  521  5th  Avenue, 
New  York  17,  N.  Y. 

Export  Advertisers  Association,  20  Vesey  Street,  New  York  7,  N.  Y. 

Fibre  Box  Association,  224  South  Michigan  Avenue,  Chicago  4,  111. 

Folding  Paper  Box  Association  of  America,  1 34  North  La  Salle  Street, 
Chicago  2,  111. 

Glassine  and  Greaseproof  Manufacturers  Association,  122  East  42nd 
Street,  New  York  1 7,  N.  Y. 

Graphic  Arts  Spray  Manufacturers,  461  8th  Avenue,  New  York  1, 
N.  Y. 

Graphic  Arts  Trade  Association  Executives,  800  Association  of  Com- 
merce Building,  Grand  Rapids,  Mich. 

Groundwood  Paper  Manufacturers  Association,  122  East  42nd  Street, 
New  York  17,  N.  Y. 

Gummed  Industries  Association,  1 9  West  44th  Street,  New  York  1 8, 
N.Y. 

Insulation  Board  Institute,  1 1 1  West  Washington  Street,  Chicago 
2,  111. 

International  Association  of  Blue  Print  and  Allied  Industries,  506 
South  Wabash  Avenue,  Chicago  5,  111. 

International  Association  of  Electrotypers  and  Stereotypers,  701 
Leader  Building,  Cleveland  14,  Ohio 

International  Association  of  Printing  House  Craftsmen,  18  East  4th 
Street,  Cincinnati  2,  Ohio 
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International  Graphic  Arts  Education  Association,  719  15th  Street 

NW,  Washington  5,  D.  C. 
International  Mail  Advertising  Service  Association,  18652  Fairfield 

Avenue,  Detroit  2 1 ,  Mich. 
International  Screen  Process  Printing  Association,  332  South  Michi- 
gan Avenue,  Chicago  4,  111. 
International  Typographic  Composition  Association,  10 15  Chestnut 

Street,  Philadelphia  7,  Pa. 
Kraft  Paper  Association,  122  East  42nd  Street,  New  York  17,  N.  Y. 
Label  Manufacturers  National  Association,  1700  Eye  Street,  NW, 

Washington  6,  D.  C. 
Laminated  Foil  A4anufacturers  Association,  1002  Union  Trust  Co., 

Providence  3,R.  I. 
Liquid  Tight  Paper  Container  Association,   1532  Lincoln-Liberty 

Building,  Philadelphia  7,  Pa. 
Lithographers  National  Association,  420  Lexington  Avenue,  New 

Yorki7,N.Y. 
Magazine  Advertising  Bureau,  271  Madison  Avenue,  New  York  16, 

N.Y. 
Music  Publishers  Association  of  the  United  States,   159  East  48th 

Street,  New  York  1 7,  N.  Y. 
National  Advertising  Newspapers  Association,  5309  Hamilton  Ave- 
nue, Cleveland  14,  Ohio 
National  Association  of  Catholic  Publishers,  41  Park  Row,  New 

York  7,  N.Y. 
National  Association  of  Greeting  Card  Publishers,  200  5th  Avenue, 

New  York  10,  N.Y. 
National  Association  of  Litho  Clubs,  317  West  45th  Street,  New 

York  1 9,  N.Y. 
National  Association  of  Magazine  Publishers,  232  Madison  Avenue, 

New  York  1 6,  N.Y. 
National  Association  of  Photo-Lithographers,  3 1 7  West  45th  Street, 

New  York  19,  N.Y. 
National  Association  of  Printers  Rollers  Manufacturers,  2 1 1  North 

Camac  Street,  Philadelphia  7,  Pa. 
National  Association  of  Printing  Ink  Makers,  1440  Broadway,  New 

York  1 8,  N.Y. 
National  Business  Publications,  1001  15th  Street,  NW,  Washington 

6,  D.  C. 
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National  Editorial  Association,  222  North  Michigan  Avenue,  Chi- 
cago 1 ,  111. 

National  Fibre  Can  and  Tube  Association,  41  East  42nd  Street,  New 
Yorki7,N.Y. 

National  Gravure  Printers  Association,  4601  West  Belmont  Avenue, 
Chicago,  111. 

National  Industrial  Advertisers  Association,  1776  Broadway,  New 
York,N.Y. 

National  Music  Printers  and  Allied  Trades  Association,  317  West 
45th  Street,  New  York  19,  N.  Y. 

National  Paperboard  Association,  80  East  Jackson  Boulevard,  Chi- 
cago 4,  111. 

National  Paper  Box  Manufacturers  Association,  1106  Liberty  Trust 
Building,  Philadelphia  7,  Pa. 

National  Paper  Box  Supplies  Association,  210  5th  Avenue,  New 
Yorkio,N.Y. 

National  Paper  Trade  Association  of  the  United  States,  220  East  42nd 
Street,  New  York  1 7,  N.  Y. 

National  Printing  Equipment  Association,  140  Nassau  Street,  New 
York  7,  N.  Y. 

National  Stationers  Association,  740  Investment  Building,  Washing- 
ton 5,  D.  C. 

National  Wall  Paper  Wholesalers  Association,  1 42 1  Chestnut  Street, 
Philadelphia  2,  Pa. 

Negro  Newspaper  Publishers  Association,  628  North  Eutaw  Street, 
Baltimore,  Md. 

Newsprint  Manufacturers  Association  of  the  United  States,  342  Mad- 
ison Avenue,  New  York  1 7,  N.  Y. 

Outdoor  Advertising  Association  of  America,  24  West  Erie  Street, 
Chicago  io,Ill. 

Packaging  Machinery  Manufacturers  Institute,  342  Madison  Avenue, 
New  York  1 7,  N.Y. 

Paper  Bag  Institute,  369  Lexington  Avenue,  New  York  17,  N.  Y. 

Paper  Cup  and  Container  Institute,  1790  Broadway,  New  York  19, 
N.Y. 

Paper  Makers  Advertising  Association,  Marvellum  Co.,  Holyoke, 
Mass. 

Paper  Makers  Woven  Felt  Association,  Appleton  Woolen  Mills,  Ap- 
pleton,  Wis. 
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Paper  Napkin  Association,  122  East  42nd  Street,  New  York  17,  N.  Y. 

Paper  Pail  Association,  1 1 1  West  Washington  Street,  Chicago  2,  111. 

Paper  Shipping  Sack  Manufacturers  Association,  370  Lexington  Ave- 
nue, New  York  1 7,  N.  Y. 

Paper  Stationery  and  Tablet  Manufacturers  Association,  527  5th  Ave- 
nue, New  York  17,  N.  Y. 

Paper  and  Twine  Association,  65 1  Hotel  Sinton  Building,  Cincinnati 

1,  Ohio 

Paraffined  Carton  Association,  1 1 1  West  Washington  Street,  Chicago 

2,  111. 

Periodical  Publishers  Association  of  America,  271  Madison  Avenue, 

New  York  1 6,  N.Y. 
Point  of  Purchase  Advertising  Institute,  16  East  43rd  Street,  New 

York  1 7,  N.Y. 
Poultry  Publishers  Association,  536  South  Clark  Street,  Chicago  5,  111. 
Printing  Industry  of  America,  719  15th  Street,  NW,  Washington 

5,D.C 
Pulp  and  Paper  Machinery  Association,  1440  Broadway,  New  York 

1 8,  N.Y. 
Salesman's  Association  of  the  Paper  Industry,  122  East  42nd  Street, 

New  York  1 7,  N.Y. 
Soda  Pulp  Manufacturers  Association,  230  Park  Avenue,  New  York 

1 7,  N.Y. 
Specialty  Paper  and  Board  Affiliates,   122  East  42nd  Street,  New 

York  1 7,  N.Y. 
Sulphite  Paper  Manufacturers  Association,   122  East  42nd  Street, 

New  York  1 7,  N.Y. 
Tag  Manufacturers  Institute,  370  Lexington  Avenue,  New  York  17, 

N.Y. 
Technical  Association  of  the  Pulp  and  Paper  Industry,  122  East  42nd 

Street,  New  York  1 7,  N.  Y. 
Tissue  Association,  122  East  42nd  Street,  New  York  17,  N.  Y. 
United  States  Paper  Exporters  Council,  165  Broadway,  New  York  6, 

N.Y. 
University  Press  Association  of  America,  Oklahoma  University  Press, 

Norman,  Okla. 
Vegetable   Parchment   Manufacturers  Association,    122   East  42nd 

Street,  New  York  1 7,  N.  Y. 
Wall  Paper  Institute,  400  Madison  Avenue,  New  York  17,  N.  Y. 
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Waterproof  Paper  Manufacturers  Association,  19  West  44th  Street, 
New  York  1 8,  N.Y. 

Waxed  Paper  Institute,  First  National  Bank  Building,  38  South  Dear- 
born Street,  Chicago  3,  111. 

Wholesale  Stationers  Association  of  the  United  States,  250  5th  Ave- 
nue, New  York  10,  N.  Y. 

Writing  Paper  Manufacturers  Association,  122  East  42nd  Street,  New 
York  1 7,  N.Y. 


Labor  Organizations 


As  does  all  manufacturing,  the  graphic  arts  industry  and  its  allied 
branches  deal  with  many  labor  organizations.  Of  these  fourteen  may 
be  said  to  be  largely  dependent  upon  the  graphic  arts  industry  for 
their  existence.  The  constitutions,  activities  and  publications  of  these 
organizations  furnish  a  ready  supply  of  information  about  them.  In 
some  instances  the  organizations  also  maintain  education  or  research 
bureaus  which  are  available  to  assist  in  problems  involving  their  mem- 
bers. Unions  largely  within  the  graphic  arts  industry  are: 

International  Brotherhood  of  Bookbinders  (AFL).  Headquar- 
ters: 901  Massachusetts  Avenue,  NW,  Washington  1,  D.  C.  Member- 
ship: Approximately  27,000  in  two  hundred  locals  in  North  America. 
Publication:  The  International  Bookbinder,  bi-monthly.  Trade  juris- 
diction: bookbinders,  paper  rulers,  paper  cutters,  stock  handlers,  edge 
gilders,  marblers,  folding  machine  operators,  Kast  machine  operators, 
operators  of  all  automatic  machines  used  in  binderies  or  in  connection 
with  bookbinding,  die  cutters,  embossers,  bindery  women,  single 
wrappers,  mailers,  slitters,  waxing  and  rewind  machine  operators, 
spot  cutters,  mill  cutting  machine  operators,  wax  paper  machines  ex- 
cept presses,  paper  box  workers,  envelope  workers,  calendar  work- 
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ers,  greeting  and  sample  card  workers,  specialty  and  novelty  workers, 
plastic  and  wire  spiral  workers,  office  and  stationery  accessories 
workers,  tip  printers,  band  cutters,  gum  paper  and  cellophane  work- 
ers, shippers,  semi-skilled  and  unskilled  workers  and  other  workers 
doing  operations  which  are  branches  of  or  allied  to  the  bookbinding 
industry. 

American  Newspaper  Guild  (CIO).  Headquarters:  63  Park  Row, 

New  York  7,  N.  Y.  Membership:  Approximately  20,000  in  eighty- 
seven  locals  in  the  United  States,  its  territories,  and  Canada.  Publica- 
tion: Guild  Reporter,  semi-monthly.  Trade  jurisdiction:  editorial, 
business,  circulation,  promotion,  and  advertising  workers  of  news 
publications. 

Amalgamated  Lithographers  of  America  (CIO).  Headquarters: 
450  Seventh  Avenue,  New  York  1,  N.  Y.  Membership:  Approxi- 
mately 13,000  in  fifty-nine  locals  in  the  United  States  and  Canada. 
Publication:  The  Lithographers  Journal,  monthly.  Trade  jurisdic- 
tion: lithographic  artists,  designers,  engravers,  letterers,  sign  writers, 
opaquers,  tuschers,  spotters,  photographers,  strippers,  plate  makers, 
projection  machine  operators,  negative  assemblers,  provers,  transfer- 
ers, copyists,  photo  composers,  vacuum  frame  operators,  sensitizers, 
developers,  stone  and  plate  preparers,  pressmen  and  assistants,  brake- 
men,  and  general  workers. 

Friendly  Society  of  Engravers  and  Sketchmakers  (Independent). 

Headquarters:  555  Washington  Avenue,  Nutley,  N.  J.  Nine  districts 
in  the  United  States.  Trade  jurisdiction:  die,  plate  and  roller  cutters, 
machine  engravers,  sketchmakers,  clampers,  etchers,  pantograph 
overseers,  and  pantograph  setters  who  may  work  upon  material  in- 
tended for  the  printing  of  textile  fabrics,  oil  cloth,  wall  paper,  safely 
paper,  and  fancy  papers,  and  all  unskilled  assistants  in  the  textile 
engraving  industry. 

International  Photo- Engravers  Union  of  North  America  (AFL). 
Headquarters:  3605  Potomac  Street,  St.  Louis  16,  Mo.  Membership: 
Approximately  10,000  in  eighty-two  locals  in  the  United  States  and 
Canada.  Publication:  American  Photo-Engraver,  monthly.  Trade 
jurisdiction:  workers  engaged  in  producing  engravings,  images,  and 
characters  of  every  description  by  the  means  of  photography,  or  any 
other  method  or  process  for  printing  purposes. 
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International  Mailers  Union  (Independent).  Headquarters:  3417 
Cheviot  Avenue,  Cincinnati  11,  Ohio.  Membership:  Approximately 
3500  in  fifty-nine  locals  in  the  United  States  and  Canada.  Publication: 
Mailer,  monthly.  Trade  jurisdiction:  newspaper  and  magazine 
mailers. 

International  Brotherhood  of  Paper  Makers  (AFL).  Headquar- 
ters: 30  Sheridan  Avenue,  Albany  1,  N.  Y.  Membership:  Approxi- 
mately 40,000  in  270  locals  in  the  United  States,  Newfoundland,  and 
Canada.  Publication:  The  Paper  Makers  Journal,  bi-monthly.  Trade 
jurisdiction:  paper  machine  room  help  and  beater  engineers  in  paper 
mills  making  news,  bag,  and  hanging  papers.  In  all  other  mills  the 
jurisdiction  includes  machine,  beater  and  finishing  room  workers,  and 
such  other  workers  required  to  prepare  the  stock,  manufacture  and 
finish  the  paper. 

International  Plate  Printers,  Die  Stampers,  and  Engravers  Union 
of  North  America  (AFL).  Headquarters:  41 19  Paulding  Avenue, 
New  York  66,  N.  Y.  Membership:  Approximately  900.  Trade  juris- 
diction: engravers  employed  at  steel  and  copper  plate  and  steel  die 
engraving  for  social  and  commercial  stationery,  bank  notes,  stocks, 
bonds,  and  maps. 

International  Printing  Pressmen's  and  Assistants'  Union  of  North 
America  (AFL).  Headquarters:  Pressmen's  Home,  Tennessee.  Mem- 
bership: Approximately  65,000  in  630  locals  in  North  America.  Pub- 
lication: American  Pressman,  monthly.  Trade  jurisdiction:  printing 
pressmen,  offset  pressmen,  assistants,  paper  handlers,  roller  makers, 
newsboys,  carriers,  and  such  other  organizations  not  chartered  by 
any  other  international  union. 

International  Brotherhood  of  Pulp,  Sulphite,  and  Paper  Mill 
Workers  (AFL).  Headquarters:  Fort  Edward,  N.  Y.  Membership: 
Approximately  70,000  in  350  locals  in  the  United  States  and  Canada. 
Publication:  Pulp,  Sulphite,  and  Paper  Mill  Workers'  Journal,  quar- 
terly. Trade  jurisdiction:  pulp  mill  workers;  paper  mill  workers,  ex- 
cept where  jurisdiction  has  been  shared  with  International  Brother- 
hood of  Paper  Makers  by  agreement;  also  employees  in  mills  and 
factories  making  paper  bags,  paper  boxes,  paper  plates,  drinking  cups, 
paper  napkins  and  cloths,  paper  novelties  and  specialties,  cellophane, 
linoleum,  glazed  and  fancy  paper,  paper  containers,  waxed  paper, 
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stationery  and  envelopes,  milk  bottle  caps,  water  proof  paper,  and 
gummed  tape  and  labels.  Jurisdiction  also  extends  to  mills  making 
insulite,  celotex,  fibrite,  celucotton,  and  insulation  boards  of  all  kinds, 
and  plants  that  convert  paper  or  pulp  products  into  finished  articles. 

International  Association  of  Siderographers  (AFL).  Headquar- 
ters: 29  Tibbetts  Road,  Yonkers,  N.  Y.  Membership:  Approximately 
fifty  in  three  locals.  Trade  jurisdiction:  steel  plate  engravers  produc- 
ing currency  and  securities. 

International  Stereotypers'  and  Electrotypers'  Union  of  North 
America  (AFL).  Headquarters:  Old  South  Building,  Boston  8,  Mass. 
Membership:  Approximately  9,000  in  170  locals  in  the  United  States 
and  Canada.  Publication:  International  Stereotypers1  and  Electro- 
typers1 Union  Journal,  monthly.  Trade  jurisdiction:  stereotyping, 
electrotyping,  rubber  plate  making,  and  all  other  methods  of  dupli- 
cate printing  plate  making. 

International  Typographical  Union  (Independent).  Headquar- 
ters: 2820  North  Meridian  Street,  Indianapolis  6,  Ind.  Membership: 
Approximately  83,000  in  900  locals  in  North  America.  Publication: 
The  Typographical  Journal,  monthlv.  Trade  jurisdiction:  composing 
room  workers  including  hand  and  machine  compositors,  make-up 
and  lock-up  men,  and  proofreaders,  and  in  some  locals,  mailers. 

United  Wall  Paper  Craftsmen  and  Workers  of  America  (AFL). 
Headquarters:  426  North  Beaver  Street,  York,  Pa.  Membership: 
Approximately  3,000  in  twentv-six  locals  in  the  United  States  and 
Canada.  Trade  jurisdiction:  workers  in  wall  paper  manufacturing 
plants. 

The  preceding  information  was  taken  for  the  most  part  from 
Florence  Peterson's  Handbook  of  Labor  Unions1  which  contains  a 
much  more  detailed  coverage  of  the  respective  trade  jurisdictions. 
This  reference  also  describes  for  each  union  listed  the  background  or 
historv,  government,  membership  and  apprenticeship  regulations, 
finances  of  locals  and  internationals,  benefits,  agreements,  strike  regu- 
lations, and  use  of  a  label.  All  the  national  and  international  unions 
existing  in  the  United  States  in  1944  are  described. 

Washington,  D.  C:  American  Council  on  Public  Affairs,  1944.  415  pp. 
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Many  phases  of  union  activities,  and  particularly  the  related  sta- 
tistics, are  discussed  in  the  publications  of  the  Printing  Industry  of 
America,  Inc.,  especially  in  the  P.  I.  A.  Management  Reports  which 
endeavor  to  report  and  interpret  the  various  union  proceedings  as  a 
national  picture.  Obviously,  the  viewpoint  of  the  individual  unions 
for  a  similar  period  of  time  may  be  found  in  their  publications. 

The  most  recent  book  devoted  exclusively  to  the  subject  of 
printing  trades  labor  unions  is  The  Printing  Trades1  by  Dr.  Jacob 
Loft.  This  was  written  as  a  dissertation  for  a  doctoral  degree  and 
contains  an  authoritative  account  of  the  rise  of  large-scale  organized 
labor  and  national  employer  trade  associations  in  the  printing  and 
publishing  industry  of  the  United  States. 

For  exhaustive  coverage  of  labor  information,  a  complete  index 
to  the  relevant  periodical  literature  and  a  bibliography  of  the  perti- 
nent books  may  be  located  in  the  Bulletin  of  the  Public  Affairs 
Information  Service:  A  Co-operative  Clearing  House  of  Public  Af- 
fairs Information"1.  Another  source  is  the  Directory  of  Labor  Unions 
in  the  United  States,  National  and  International  Unions,  State  Labor 
Organizations,  19503. 


Research  Programs 


The  rapidly  growing  research  programs  throughout  the  graphic 
arts  industry  provide  one  of  the  important  sources  of  technical  infor- 
mation. Problems  of  the  industry  are  being  approached  from  two 
directions:  first,  by  the  suppliers  of  inks,  papers,  rollers,  machinery, 
metals,  chemicals,  and  other  items;  and  second,  by  the  users,  this 

1New  York:  Farrar  and  Rinehart,  1944.  301  pp.  $3.00. 

2New  York:  Public  Affairs  Information  Service.  Index  and  bibliography 
cumulative  from  January  1,  191 5.  $100.00  yearly. 

3Washington,  D.  C:  U.  S.  Department  of  Labor,  1950.  Bulletin  No.  980, 
Bureau  of  Labor  Statistics.  67  pp.  25c. 

67 


group  being  mainly  the  larger  printing  and  publishing  establishments. 
Hundreds  of  individual  business  organizations,  whether  suppliers  or 
users,  are  finding  research  necessary  in  their  own  laboratories  and 
plants  if  they  are  to  maintain  their  relative  positions  in  the  competi- 
tive economy.  In  addition,  related  firms  are  joining  their  resources, 
usually  through  their  trade  associations,  to  provide  for  an  industry- 
wide advancement  through  research.  Probably  the  best  known  ex- 
amples of  these  programs  are  the  Lithographic  Technical  Founda- 
tion, 1800  South  Prairie  Avenue,  Chicago,  Illinois,  the  Institute  of 
Paper  Chemistry,  Appleton,  Wisconsin,  and  the  National  Printing 
Ink  Research  Institute,  Lehigh  University,  Bethlehem,  Pennsylvania. 
xMuch  of  the  information  available  about  these  programs  is  com- 
piled each  year  by  the  Research  and  Engineering  Council  of  the 
Printing  Industry  of  America  in  an  attempt  to  prevent  duplication  of 
projects.  Brief  descriptions  of  each  project  are  published  in  the  coun- 
cil bulletins  entitled  A  Listmg  of  Research  Developmejits  mid  Engi- 
neering Programs  Pertaining  to  the  Graphic  Arts1.  Questions  regard- 
ing research  programs  should  be  addressed  to  the  P.  I.  A.  offices  for 
directions  as  to  where  to  secure  the  most  reliable  answers. 


Miscellaneous  Sources 


Recognized  Authorities.  Probably  the  most  obvious  of  all  the 
possible  sources  of  information  is  persons  of  recognized  authority  in 
the  industry.  All  of  the  other  sources,  at  their  inception,  depend  upon 
individuals  with  the  attitudes,  experience,  and  knowledge  so  neces- 
sary to  success.  The  responsible  authority,  whether  he  is  a  leader, 
craftsman,  teacher,  or  author,  combines  these  characteristics  with  a 
willingness  and  ability  to  share  with  others.  The  only  question  then 
becomes  one  of  where  to  find  persons  who  speak  with  authority  on  a 

1  Washington,  D.  C:  Printing  Industry  of  America,  Inc.,  annually. 
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specific  subject.  Authorities  will  be  found  under  the  headings  of  this 
book  as  authors  and  editors  of  industry  publications,  or  may  be 
reached  through  the  trade  associations  and  research  institutions  or 
the  leading  schools. 

Another  means  of  locating  the  names  of  recognized  authorities 
is  the  book  entitled  Who  Knows  and  What,  Among  Authorities, 
Experts  and  the  Specially  Informed1  which  contains  a  number  of 
graphic  arts  subjects  among  its  many  classifications.  After  locating 
the  desired  classified  topic  heading,  the  user  is  referred  to  a  brief  biog- 
raphy of  a  recognized  authority  who  is  willing  to  answer  questions 
on  his  subject. 

Book  Dealers  and  Collectors.  In  most  urban  areas  there  are  deal- 
ers and  collectors  whose  interests  and  contacts  with  books  have  de- 
veloped companion  interests  and  knowledge  in  the  graphic  arts 
processes,  particularly  those  used  in  producing  books.  These  persons 
may  be  called  upon  for  knowledge  in  the  fields  of  rare  books,  of 
printing  during  a  specific  chronological  period,  of  works  of  an  out- 
standing printer  or  press,  of  out-of-print  publications,  and  of  bind- 
ings. Generally,  their  assistance  is  greater  in  subjects  of  historical 
importance  than  in  those  of  the  present  day. 

Federal  Government  Agencies.  Federal  agencies  may  be  a  source 
of  information  in  the  areas  of  paper,  general  statistics,  management 
problems,  labor  relations,  and  legal  restrictions.  These  subjects  are 
handled  by  a  variety  of  agencies;  however,  directions  toward  the 
proper  agency  usually  may  be  secured  quickly  from  the  nearest  field 
office  of  the  U.  S.  Department  of  Commerce  whose  address  is  obtain- 
able from  local  post  offices.  In  many  instances  the  major  trade  associ- 
ations, whose  addresses  are  listed  herein  under  that  heading,  work 
with  governmental  agencies  and,  therefore,  also  can  direct  one  to  the 
proper  source. 

Availability  of  government  publications  on  any  topic  may  be 
checked  by  referring  to  the  monthly  bulletin  entitled  United  States 
Government  Publications,  issued  by  the  office  of  the  Superintendent 
of  Documents,  Washington  25,  D.  C.  Many  local  public  libraries  and 
federal  government  offices  maintain  files  of  this  index  for  ready 
reference. 

1Chicago:  A.  N.  Marquis  Co.,  1949.  796  pp.  $15.70. 
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Printing  Plants.  Where  information  is  wanted  from  individual 
printing  plants  their  addresses  may  be  found  in  the  state  and  sectional 
issues  of  the  Printing  Trades  Blue  Book  compiled  by  the  A.  F.  Lewis 
Company,  147  Fourth  Avenue,  New  York  3,  N.  Y.,  and  the  Graphic 
Arts  Publishing  Company,  608  South  Dearborn  Street,  Chicago  5,  111. 
For  a  listing  of  the  various  sectional  issues,  see  the  "Directories"  index 
herein.  The  names  of  printing  houses  doing  specialty  work,  for  ex- 
ample, carbon  interleaf  forms  or  tickets  or  labels,  may  be  found  in  the 
directory  issues  of  Printing  Magazine,  The  Inland  Printer,  The  Amer- 
ican Printer,  and  Printing  Equipment  Engineer,  all  of  which  will  be 
found  listed  under  "Periodicals." 

Engineering  and  Management  Services.  Problems  large  enough 
to  require  extensive  professional  advice,  such  as  a  plant  rearrange- 
ment, may  be  solved  with  the  aid  of  engineers  specializing  in  the 
graphic  arts  industry.  Lists  of  these  firms  also  may  be  found  in  the 
directory  issues  of  Printing  Magazine,  The  Inland  Printer,  The  Amer- 
ican Printer,  and  Printing  Equipment  Engineer. 

University  Presses.  The  value  of  university  presses  as  a  source  lies 
largely  in  the  field  of  fine  printing,  which  is  a  specialty  of  many  of 
these  presses.  In  some  cases,  also,  these  presses  can  furnish  details 
about  the  history  of  printing  and  publishing  in  their  particular  areas. 
Contact  either  the  nearest  large  university  or  the  University  Press 
Association  at  the  University  of  Oklahoma  Press,  Norman,  Okla. 
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